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Why become part of the social chatter?

Business and shopping conversations happen online:

= Provide opinions about
products and services
m | earn about products and
services
@dison
research

n the e-tailing group

» 31% of consumers consider

» 26% like to rant, 23% are likely to Facebook.posts about products
rave (both merit brand response) when making purchases

% Consumers

T
harris

INTERACTIVE

» 34% of adults with social media
chat about companies
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What content for social?

» Social content needs to establish thought
leadership and brand authority

» Social content needs to be interesting to your target
audiences and relevant to your business offerings

» Social content needs to be regularly updated in the
fast-paced climate

» Social content needs to inspire clicks to your site
and conversions

. 617.206.3040 @ www.brafton.com



http://www.facebook.com/Brafton
http://www.brafton.com/
http://www.youtube.com/user/fuelyourbrand
http://www.brafton.com/
http://www.linkedin.com/company/brafton-inc.
https://plus.google.com/u/0/b/114039629718111030960/114039629718111030960/posts
http://www.twitter.com/Brafton

What content is in demand?

Cater to News Demand:
Attract target audiences, establish thought leadership,
benefit from frequent updates

FACEBOOK TRAFFIC BY GENRE TWITTER TRAFFIC BY GENRE

F

Other 17%

Other 23%
Shopping 9%
Movies 6%
Tech 7%
) Celeb/
Community 17% Celeb/ Entertainment 10%
How To/ Entertainment 9% How Tn/
DIY 13% R dr
Based on a sample of 287,090 impressions across the Chitika adveriising network Ch Itl ka .“{'T J
. 617.206.3040 @ www.brafton.com iny f 8t p B



http://www.facebook.com/Brafton
http://www.brafton.com/
http://www.youtube.com/user/fuelyourbrand
http://www.brafton.com/
http://www.linkedin.com/company/brafton-inc.
https://plus.google.com/u/0/b/114039629718111030960/114039629718111030960/posts
http://www.twitter.com/Brafton

Why news content for social?

» One-third of consumers are InfoSeekers who look for fresh &
breaking information on social media

» 21% of consumers are News Junkies
» Researched content is proven to triple inbound leads

» /8%0f online consumers want news, but they don’t necessarily
look to newspapers

» Nearly one in 10 online consumers are “Megaphones” who like
to share news (meaning potential brand advocates

» 65 percent of consumers who identify as social Megaphones
blog and link to sources of insight (more inbound links for those
who provide new information)

twoot L2 s0mson

USC ANNENBERG = O

SCHOOL FOR COMMUNICATION ™ Th Bl m Gr

o} | @tweet b (& 00 oup
in» f 3r» B
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Quality social content amplifies your brand

Social links keep giving

) , ) MEGAPHONE DEMOGRAPHICS SeAND
Megaphones: “brand influencers” or | MEGAPHONES SATERALTIO
active social users seeking to AGE

educate other consumers about Teens (15-17) 10%

online findings 18-24 21%
25-34 31%

35-44 10%

FACEBOOK
» Nearly one in ten online consumers 45-54 19% @
TWITTER

are “Megaphones” 55-64 6%
65+ 4%

) GENDER
» 65% blog themselves and link to Female 45%

sources of insight Male 5%

> 65% of journalists use social networking sites to
C | S I O N find story leads, 52% use microblogging sites
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Reach YOUR social audience with news content

Young female demographic “Likes” it

This beauty industry business’s
Facebook marketing is fueled by
fresh industry news headlines
published on its website

“

v ly/2HAkhtp: //hootsuite

Fromote with an Ad
Add to My Page's Favorites Blinc Natural-looking makeup a hit on Thakoon runway
http://ow.ly/2HAkhttp://hootsuite.com/dashboard#o

8 Vesterday at 12:32pm via HootSuite - Comment - Like - Promote

Suggest to Friends

where innovation meets

beauty... £ 2 people like this.

Website: www.blindnc. com Virite & comment...

Blog: www.blincblog.com

Twitter: @blinc ;. : ) ;
sl Blinc See how blinc brightened up this blogger's dwy!
"l -

= Serious stuff about lif...coch shiny: Blind\gnd awe and giveaway

Information winner!
serious-shiny.blogspot.com
Founded: kalli_ :Ipiti?cia ]:CI Eldu girl!]lccjc.-c-'.'fa t_hs i-_:eliner! i have twiNgnd cool grey nail
1009 polish. ..i noticed in one of your pics :
7] Yesterday at 9:10am * Comment * Like * Share - Promote * Flag

Insights

£ 2 people like this,
See Al
You sure did :D
Thanks Blinc!
Yesterday at 9:26am ° Like * Flag

178 Monthly Active Users
m
0 Daily Post Views

74 Daily Post Feedback

& Blinc

View Fage - View Old Page Insights

4 Export || + Create an Ad

Users Ses Details

Monthly Active Users  Daily New Likes  Total Likes

234 4. 104050 681415

ﬁ’TotaI Likes @Active Users

Social content strategy driven by news
drove some follower growth, and built
valuable engagement with existing fans

Frequent updates drive daily Likes , comments and CLICKS

39% of women 18 - 34 are self-described "Facebook addicts”
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Reach YOUR social audience with news content

Baby Boomers flock to news content on Twitter

This insurance agency targeting Americans over the age of 60 used headlines
from news content published on its site to drive growth in Twitter leads

Listed on Twitter Twitter Followers

1,471

Twitter Lists: User-designed groups
of accounts that are recognized as
industry‘thought leaders

Q
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|
-—
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24-Ju

News ignited the launch of its social campaign, and Twitter

followers grew by more than 1,000% in less than 6 months

One-third of consumers are more likely to recommend a brand after following it on Twitter
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Reach YOUR social audience with news content

Millennials follow brands who offer industry news insights

Followers 1.870
i i 1,775 °
Relocation company targeting e
q q q 1,546 ?
upwardly mobile millennials added 1.420
Qo o . 1,213
original news headlines to their
social content campaigns A
205
Listed 81
g g 2 2 ¢ 9 9 2 @ 0 Q0 Q10 0 2 2 8 g g 9
o O O O O O O O O O O Ojjo O O O O O O O
S O S O O O O O OO Y O O O I O
S 9 @ X ¥ RV DI ERIEER S QYUY Y
PRI N 5§ F S v 5 395 I R R © % S 9 &

This client gained double the followers and was
listed triple the number of times of its leading
competitor in 6 months following launch news
content marketing for social
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717
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8/6
8/16
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9/5

14 percent targeted 18+ audience use Twitter to get price quotes or find business deals
Nearly one-fifth of 18+ social users turn to Twitter to find breaking news
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Where does engagement happen?

Add social content, then recognize conversations around your brand

Followers -
® om Tweets mentioning @GreatDadNews

s e . | @GreatDadNews I'm converting it out of Final Cut right
H now after ripping it from a DVD recording. Happy to ship a copy Mon.

3,126

Businesses gain fans or followers through
industry news, and their social sites become
the forums for industry-related discussions.

6:25 PM Sep 24th via TweetDeck

: heart @Holly_Perkins @wedlicious @blogoutioud
@Charles_Hudson @TheTwinCoach @betheggmartwife @lts_Jyl
@Greatdadnews @aeparker @BettyBuzz

2:01 PM Sep 24th via web

Parents

76
Followers become advocates, pushing @seticuz @St @omaomon Bl
. 3 3 > BabbleEdit TheGoToM JessicaGottlieb
for “Friday follows,” and they indicate B e etiom @iessicatotie
they click through to the brand website ‘
b

to read more and share

baby dad! ;)

@GreatDadMews Awesome site! I'l pass on info to
12:47 PM Sep 24th via HootSuite

43% of Tweets are conversational, 12% mention brands by name
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Where does engagement happen?

Conversations about content span Facebook AND Twitter, directing
people back to your website wherever they engage online

Twesls mentioning |

Facebook Likes happen around shared headlines, linking to your

{_' Sageleremy Just registened for #SageDots our vir
.‘E conlerent@ Ior Sage ERP Aoonad and Sage ERP
TageERP

site where users can read more

e MetatWork NC AT §5ageER™ ERP software will &
ﬂ and increase profity per recent Aberdieen report hito-i'Jow
S e g iy

“ B3
Options

"
ﬂ AndrewYellia | llce 15 think | consributed |
way. BT EhagueiA® Sege rasied & "eatty m A Guide to Using Social Media as a Marketing Tool | The

f secial media hitg v Iy HEE EBusiness Management Elog

hallenging things about managing a business,
corporation or small local operatio;

¢]] 12 hours ago - Comment - Like - Share - Promote - Flag
3 people like this.

Write a comment..

How ERP and Bl Can Work Together | The Business
Management Blog

Nrite a comment..

260 People Like This

- See All /‘\‘ oS
-i- .

When it Comes to ERP, it's All in the Preparation | The
Business Management Elog

Users share links to site content or Retweet shared

content and links, driving people to your website
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Social content drives website traffic

Upstream Visits to News and Media from Google News and Facebook

A 0%
3.52%

Industry news
headlines on social 3.0% ~
sites catch clicks:
Facebook drives 2.0% -
more Visits to news
providers than 1.39%
Google news, Jan “10 0%

T T T T T T T T T T T T 1
31 28 28 25 23 20 18 15 1z 10 ©¥ 05 02 30
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Mov Dec Jan Jan

2009 2010 2010
B news.google.com [l www.facebook.com - . "
Weekly upstream % of 'News and Media', based on US usage. it hItWISE
Creaked: 02,/02,/2010. & Copyright 1996-2010 Hitwise Pry. Lkd. An Experian company
L
. 617.206.3040 @ www.brafton.com iny f 8t p B



http://www.facebook.com/Brafton
http://www.brafton.com/
http://www.youtube.com/user/fuelyourbrand
http://www.brafton.com/
http://www.linkedin.com/company/brafton-inc.
https://plus.google.com/u/0/b/114039629718111030960/114039629718111030960/posts
http://www.twitter.com/Brafton

Maximize social inbound links for more traffic

Gain website traffic directly from Facebook and Twitter, but also look for
traffic from forums where fans and followers share your content

e —
Edit Page
Promote with an Ad
Add to My Page's Favorites
Suggest to Friends

Welcome! We're here to share
informatien and resourcas on
everything from business
management to ERF software
implementatian. Jain us to
ask questions, post
comments and share your
stories!

Visit our website for more:
htp:/ /sageerpsolutions.com/

Insights
See All

260 People Like This

See All

Facebook engagement around an industry
article led to a link in a related Technorati

forum: More visibility, more referral traffic.

. 617.206.3040

Wall Info Products Video Discussions Twitter » +

What's on your mind?

Attach: €]

A Guide to Using Social Media as a Marketing Tool | The
Business Management Elog
blog.sageerpsolutions.cam

On the most lenging things al
be it a major multinational corporatio
is enticing customers to

1] 12 hours ago - Comment - Like - Share - Promote - Flag
& 3 people like this.

Write a comment...

How ERF and BI Can Work Together | The Business
Management Elog

Jme corporation
numbers and

#]] September 15 at 2:09pm - Comment - Like - Share - Fromote - Flag
& 14 people like this.

Write a comment...

sugE L s

r When it Comes to ERP, it's All in tha Preparation | The
/‘ \\w Business Management Blog

@ www.brafton.com
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What happens

Social followers and forum readers click links to read
The Business Management Blog more news where they are brought to the full article
(optimized for conversions!)

Blog Ahout Contact

How ERP and Bl Can Work Together

Search Our Blog

A problem that many 10 Search

businesses face e ts

A Home &) Sage North America — ERF Product Stes -

these days is an | ]

Subscribe today! Sage ERP Solutions
overabundance of
data. Some corparations can et daily updates. Enteryour & 866-530-7243
find themselves druwniﬂg inan Why ERP How To Choose ‘Why Sage Resources What's New Contact

respect your priva

ocean of humbers and H = Howto Ch = Features & Funct
statistics that they simply don't
know how to use. What's

Deliversd by FeedE Cortact Me:

maore, the economic crisis has How to Choose One System for All Business Applications

forced many of these » Hovglagilier e Connect with us:

cormpanies to ahandan any More ways to stay cor » EpgfeffErabiers Sage ERP solltions provide one cost-effective unified management system to buld your business m

—enabling more sfficient processing, mare productive people, and the ahilty to gain real insight
attempts to organize and Festures and Functionslty it your business. Bullt on & solid ToUNGEtIon that you can be assured will Meet your nesds for
] f Induslry Capabil years fo come—our chaice of soltions provides the breacth of functionality and scalabilty to
analyze their data in order to n Jnin us on Facebog sy apeies supnart Businesses as siall 55 & few employees to large emternrises, locally o intermstionally Visit our blog @
» Products for ERP news and business
cut costs. Unfortunately, * Highly customizale, soslable sohdions management advice and insights
Fallow s Twitter » Sage Partners R i i e et gl
companies may actually be costing themselves money by abandoning the treasure upport for operdtions n muliple languages, currencies and legisltions,
across muttiple companies o sites
trove of information this data can provide. Ubscribe today for * tedvanced collaborstion tools for enhanced supply chain managemert
D

. . . * Ed- ns for fin 3, CRM, purchasing,
So how can businesses harness this information? The 3 pee oot fiop EED

intelligence — especially coupled with an ERP sys|
accessible and useful.

Industry info generates demand, and relevant calls to action

bring social audiences to your product pages

37% of consumers are more likely to make a purchase after following a brand on Twitter
Nearly one in five are more likely to buy from brands they are fans of on Facebook
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Brafton’s Service

Content Marketing Custom Content
Consultancy Full-time Content Writers

create unique content
daily & tech support
engineers integrate news
feed to your site

Content Marketing
Strategists advise
competitive keyword
strategy & set content
marketing plan

INTEGRATED
CONTENT

Reporting MARKETING

& Analysis

Account Managers
measure & report SEO
rankings & traffic, then
update your content
strategy for best results

Social Teams enhance
Facebook, Linkedln &
Twitter pages, automate
content

mM»EEBE®» B
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