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Why become part of the social chatter? 

34% of adults with social media 
chat about companies  
 

26% like to rant, 23% are likely to  
rave (both merit brand response) 

Business and shopping conversations happen online:  

31% of consumers consider 
Facebook posts about products 
when making purchases 
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Social content needs to establish thought 
leadership and brand authority 

 

Social content needs to be interesting to your target 
audiences and relevant to your business offerings 

 

Social content needs to be regularly updated in the 
fast-paced climate 

 

Social content needs to inspire clicks to your site 
and conversions 

What content for social? 
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What content is in demand? 

Cater to News Demand:  
Attract target audiences, establish thought leadership,  

benefit from frequent updates 
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One-third of consumers are InfoSeekers who look for fresh & 
breaking information on social media 
 

21% of consumers are News Junkies 
 

Researched content is proven to triple inbound leads 
 

78%of online consumers want news, but they don’t necessarily 
look to newspapers  
 

Nearly one in 10 online consumers are “Megaphones” who like 
to share news (meaning potential brand advocates 
 

65 percent of consumers who identify as social Megaphones 
blog and link to sources of insight (more inbound links for those 
who provide  new information) 

Why news content for social? 
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Quality social content amplifies your brand 

Social links keep giving 

65% of journalists use social networking sites to 
find story leads, 52% use microblogging sites 

Megaphones: “brand influencers” or 
active social users seeking to 
educate other consumers about 
online findings 

Nearly one in ten online consumers 
are “Megaphones” 
 

65% blog themselves and link to 
sources of insight 
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Reach YOUR social audience with news content 

 39% of women 18 - 34 are self-described "Facebook addicts” 

Young female demographic “Likes” it 

This beauty industry business’s 
Facebook marketing is fueled by 
fresh industry news headlines 
published on its website 

Frequent updates drive daily Likes , comments and CLICKS 

Social content strategy driven by news 
drove some follower growth, and built 
valuable engagement with existing fans  
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Reach YOUR social audience with news content 

Baby Boomers flock to news content on Twitter 
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Listed on Twitter  

Twitter Lists: User-designed groups 
of accounts that are recognized as 
industry thought leaders 

This insurance agency targeting Americans over the age of 60 used headlines 
from news content published on its site to drive growth in Twitter leads 

One-third of consumers are more likely to recommend a brand after following it on Twitter 

News ignited the launch of its social campaign, and Twitter 
followers grew by more than 1,000% in less than 6 months 
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Reach YOUR social audience with news content 
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Listed  

This client gained double the followers and was 
listed triple the number of times of its leading 

competitor in 6 months following launch news 
content marketing for social 

Relocation company targeting 
upwardly mobile millennials added 
original news headlines to their 
social content campaigns 

Millennials follow brands who offer industry news insights 

14 percent targeted 18+ audience use Twitter to get price quotes or find business deals 
 

 Nearly one-fifth of 18+ social users turn to Twitter to find breaking news 
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Where does engagement happen? 

Add social content, then recognize conversations around your brand 

43% of Tweets are conversational, 12% mention brands by name 

3,126 

2,844 

2,534 

2,295 

1,974 

1,598 

1,328 

1,078 
861 

76 
9

/1
6

/2
0

10
9

/1
0

/2
0

10
8

/3
0

/2
0

10
8

/1
7

/2
0

10
11

-A
u

g
-1

0
3

-A
u

g
-1

0
2

6
-J

u
l-

10
19

-J
u

l-
10

12
-J

u
l-

10
2

4
-J

u
n

-1
0

17
-J

u
n

-1
0

10
-J

u
n

-1
0

3
-J

u
n

-1
0

2
7

-M
a

y-
10

2
1-

M
a

y-
10

6
-M

a
y-

10
2

9
-A

p
r-

10
2

2
-A

p
r-

10
14

-A
p

r-
10

13
-A

p
r-

10
6

-A
p

r-
10

3
0

-M
a

r-
10

2
5

-M
a

r-
10

2
4

-M
a

r-
10

2
2

-M
a

r-
10

18
-M

a
r-

10
9

-M
a

r-
10

2
-M

a
r-

10
2

3
-F

e
b

-1
0

16
-F

e
b

-1
0

10
-F

e
b

-1
0

9
-F

e
b

-1
0

3
-F

e
b

-1
0

2
0

-J
a

n
-1

0

Followers 

Businesses gain fans or followers through 
industry news, and their social sites become 
the forums for industry-related discussions.  

Followers become advocates, pushing 
for “Friday follows,” and they indicate 
they click through to the brand website 
to read more and share 
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Where does engagement happen? 

Conversations about content span Facebook AND Twitter, directing 
people back to your website wherever they engage online 

 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Facebook Likes happen around shared headlines, linking to your 
site where users can read more 

Users share links to site content or Retweet shared 
content and links, driving people to your website 
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Social content drives website traffic 

Industry news 
headlines on social 
sites catch clicks:  
 
Facebook drives 
more visits to news 
providers than 
Google news, Jan ‘10 
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Maximize social inbound links for more traffic 

Gain website traffic directly from Facebook and Twitter, but also look for 
traffic from forums where fans and followers share your content 

 
 
 
 

 
 

 
 

 
 
 
 
 
 
 
 
 
 
 

Facebook engagement around an industry 
article led to a link in a related Technorati 
forum: More visibility, more referral traffic. 
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What happens next? 

 
 

Social followers and forum readers click links to read 
more news where they are brought to the full article 

(optimized for conversions!) 

Industry info generates demand, and relevant calls to action 
bring social audiences to your product pages 

37% of consumers are more likely to make a purchase after following a brand on Twitter 
Nearly one in five are more likely to buy from brands they are fans of on Facebook 
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Brafton’s Service 

Content Marketing 
Strategists advise 
competitive keyword 
strategy & set content 
marketing plan 

Custom Content 
Full-time Content Writers 

create unique content 
daily & tech support 

engineers integrate news 
feed to your site 

Reporting  
& Analysis 
Account Managers 
measure & report SEO 
rankings & traffic, then 
update your content 
strategy for best results  

Social Media  
Service 

Social Teams enhance 
Facebook, LinkedIn & 

Twitter pages, automate 
content  

INTEGRATED 
CONTENT 

MARKETING 

Content Marketing 
Consultancy 
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