


I’'m gonna let you in on a secret:

Keyword research is the most important thing
you can learn about SEO. Full stop.

You might be thinking, “Whoa whoa whoa, buddy. Where’s
your love for technical SEQ, link building, content writing
and everything else in our job description?”

SEO
Point taken. All of these components are super important.
You might be thinking. /
But, I'll argue that every one of those SEQO disciplines arises s m

(or should arise) as a result of a solid keyword strategy.
This isn’t a question of whether the chicken or the egg came
first. Keyword strategies come first, then content, on-page
optimization, link building, then auditing the entire mess
afterwards for the inevitable issues we cause.

Websites are built on content, and content should originate
from keyword research. But if keyword research is such a

foundational part of SEO, why is it still so common to see keyword strategies that
don’t work? Why do we still see SEO agencies exporting massive spreadsheets of
keywords and instructing their clients to, “use the target keywords throughout the
site” like it’s an afterthought?

9%, k Maybe that question is unanswerable. But it’s likely
a major reason that only 9% of brands feel that

their content works very well. And it could also be

the reason that 94% of content gets no backlinks,

rendering it practically invisible in search.
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https://neilpatel.com/blog/why-your-content-marketing-is-not-working/
https://neilpatel.com/blog/why-your-content-marketing-is-not-working/
https://backlinko.com/content-study

A Strategy That’s Worked for Us

Through 10 years of testing and adapting countless techniques, we’ve locked down

our keyword research. Check out our Page 1 keyword gains since following the
technique outlined in this guide:
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That’s a 469% increase in Page 1 keywords after six years of completely flat results.

The net result is our website more than tripling its traffic. And it's mostly thanks to data-led
keyword research and content creation strategy.

It's not black magic, and anyone can do it. So let’s get started.

8-step guide to

Keyword Research
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https://www.brafton.com/keyword-research/

How to Read This Guide

I’m going to break down every step you need to take in painstaking detail, with

examples and plenty of visuals. While the best way to learn this is to actually do it

while reading, you can always bookmark the page and read a chapter at a time.

The chapters are as follows:

1.

Q

Status Check: Why
Are You Doing
Keyword Research
in the First Place?

. Audit What

You Have.

. Brainstorm New
Keywords to Target.

Gather and
Understand Your
Keyword Metrics.

\Q

¢ 8 1

<

a

»

=

’

. Select a

Paid Keyword
Research Tool.

. Prioritize Your

Keyword Options
Based on Potential.

. Analyze the SERP

and Designate
Content.

. Write the Content.

Bookmark this page for one year. If we haven’t updated it by mid- 2021, delete your

bookmark because this technique will be obsolete.

And with that, let’s get into it.
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STEP 1.

Status Check: Why are You

Doing Keyword Research

in the First Place?

You need a clear understanding of why you
are doing keyword research before you even
start. Ask yourself:

What am | trying to accomplish (results-
wise) with my keyword research?

Am | doing keyword research for
my blog?

Am | doing keyword research for my
commercial landing pages?

Your approach to keyword research will
differ depending on how you answer these
questions. Try to think of keyword research
as fitting into two broad buckets of keyword
types and content:

1. Commercial keywords for product/
service landing pages

2. Informational keywords for blog or

resource page content.

I’ll explain.

Commercial Keywords for
Product/Service Landing Pages

Commercial-intent keywords are typically
used by searchers who are actively
shopping for products and/or services.
People searching these keywords have
high commercial relevance to your website
because they are more likely to hand you
money at some point. They’ll search for
things like:

“Medium black snow jacket”
“Plumbing services near me”
“Graphic design services”

They’ll expect to find product or service
landing pages in search results that make it
easy for them to shop and compare vendors.
They want to understand how you do (or
don’t) satisfy their need, and they want

an intuitive way to purchase a product or
request more information about a service.
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Think of these as revenue-generating keywords because the people

searching them will likely generate the most commercial impact for

your brand. To prove this point, check out our distribution of revenue-

generating conversions by page type:

Landing Page
Conversions

92.5%

Blog Conversions

7.5%
Our blog content

occasionally generates
a commercially-relevant
conversion i.e. the
overwhelming majority
of commercially-relevant
conversions come from
product or service
landing pages.

Informational Keywords for Blog/Resource Content

People use these types of keywords when
they are trying to learn something, and as
such, they expect to find blog content or
other in-depth resources that will do a great
job of answering their questions. These
types of searches look like:

o, “How do | do keyword research?” | St

Search

o, “Why does my cat sleep all day?”

a “How do | tie a tie?” Search

The majority of these types of searches have
no commercial intent (IE they don’t imply that
the searcher intends to buy anything at the

moment). So you’ll need to calibrate your
expectations for what you’ll get out of your
blog content.

Think of these keywords as opportunities

to answer your audience’s questions with
awesome blog content. You want to provide
enough relevance so that you sufficiently
answer their question(s), and provide enough
incentive to subscribe to a newsletter or
browser notifications so that you can nurture
them until/if the point comes when they want
to buy something.

So before you get started, make sure you are
crystal clear on why you’re doing keyword
research, and the results you expect.
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STEP 2:

Audit What You Have

(Optional: For Commercial
Landing Page Keyword Research)*

If you answered the question in the * You'll “reoptimize” a perfectly good
previous section with “I’'m doing keyword landing page for a less lucrative keyword.

research for my commercial landing pages,” o
) * You’ll cannibalize the performance of
congratulations, you’'ve earned yourself an o
) existing pages.
audit! And sorry about that. Nobody gets

excited about doing an audit. S ) .
This will certainly take an entire afternoon,

*Note: You can do this step for blog posts, too,  but | promise you’re going to save yourself

but often you’re better off just doing a quick a ton of work and resources if you fully audit
check to make sure you haven'’t already your landing pages before doing anything
written for this topic. You can do this simply else. Think of this as eating your greens
using Google Search Console/SEMrush/ before your dessert.

Ahrefs/Moz to see if one of your blogs is . .
) ) ) In order to prevent disaster (and possibly
already ranking for the keyword in question. . ) )
even save time!), we are going to look into
But before you research a single keyword, three main guiding principles that will help
you’ll need a crystal clear picture of which you make smarter decisions:

keywords you're currently targeting and
1. Are your current target keywords

justified?

how they’re performing. Otherwise you’re
shooting completely blind in the hopes that

you'll hit something. 2. How are the pages currently performing?

If you skip this section, let me give you some 3. Which other (variant) keywords does

first-hand insights into what’s going each page rank for?

to happen:
* You'll target keywords you're already Let’s do this thing together. Away we go!
ranking for, and waste a bunch of
resources creating new content for the
same targets.
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Step 1: Audit Your Commercial Pages

Go through all of your commercial landing pages and pull the URLs and
their corresponding keyword targets into a spreadsheet. This will give
you a clear overview of all the keywords you are targeting, and on which
pages they are being targeted.

Make sure you log your data in such a way that you can identify parent/
child relationships between pages — | usually just use indentation.

KEYWORD URL

Content Services /content-services/
Graphic Design Services /content-services/graphic-design-services
Blog Writing Services /content-services/blog-writing-services

Social Media Services /content-services/social-media-services

Step 2: Audit the Target Keyword Metrics

Are these even good keywords? You won’t know until you run them
through a tool and grab some metrics. Bulk upload each of your
keyword targets into your paid tool of choice and populate the data in
your spreadsheet.

SEARCH
KEYWORD URL VOLUME

Content Services /content-services/ 200
Graphic Design Services /content-services/graphic-design-services 1,600
Blog Writing Services /content-services/blog-writing-services 900
Social Media Services /content-services/social-media-services 1,000

Looks good at first glance, but we need more context. We’ll be digging
into each individual page to completely dissect what’s happening.
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Step 3: Audit Your Individual URLs

Oftentimes your pages will rank for variant terms in addition to your
target keyword. This situation presents an opportunity to shift your focus
to a better keyword, or confirm what you’re already targeting. Run each
URL through a tool that will tell you all the keywords your URLs rank for,
and in which positions.

, , and can all do this quickly and easily. Make
sure you note your target keywords vs. variant keywords. I'll do this by
indenting the variant keywords underneath the target keyword like so:

URL: /content-services/

Content Services* 200 7 34
Content Agency 800 12 29
Content Writing Services 150 9 21
Content Writing Agency 300 18 39

Look at that: We’re not even targeting “Content agency,” yet it ranks
in position 12 and has more promising metrics than a lot of our other
keywords. This seems like a better target, but | still need more
information before | make a decision.

Step 4: Dig into Search Console

So far we have only looked at the scraped data our SEO tools have
available. These tools do what they can, but they don’t tell a complete
story. Google Search Console is going to give you the most reliable, and
complete set of data to help you make decisions.

As an example, take a look at the variant keywords GSC found for our
homepage below. Using GSC will give you clear visibility into all the
keywords driving traffic to your page. You'll see the impressions they
generate, their average position, clicks, and click-through rate. Inspect
each of your landing pages and make note of all pertinent metrics.
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https://moz.com/
https://ahrefs.com/
https://www.semrush.com/
https://en.ryte.com/

URL: /content-services/

Content

Services* AU / 3 192 ®
Content 300 12 29 672 22
Agency
Cont_ent Writing 150 9 21 12 4
Services
Content Writing 1 4 1
Agency S 8 * °
Contgnt 1400 4 39 1,231 97
Creation

This adds an interesting wrinkle: “Content Creation” didn’t show up on
our SEO tools’ radars, yet there it is, driving a respectable number of
clicks. Furthermore, | ran the keyword through my paid tool and learned
that it has the highest search volume out of all the available options.

What to Do With This Information

You should have a spreadsheet filled with data for each of your
commercial landing pages. This data should tell you:

Which keywords you’re targeting, and on which pages.
If the current keyword target has search volume.

If individual pages rank for variant terms that are better options, or
if your first choice is the best choice.

If you need to completely rework your strategy for page(s).

You now have all the data you need to start making informed decisions.
This entire exercise is done to give you a level set so that you’re not
firing blindly at “new” keywords. Based on what you find, you may even
be able to minimize the amount of keyword research you have to do.
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STEP 3:

Brainstorm New
Keywords to Target

This is where you really get to have fun. Few parts
of the keyword research process call for creativity,
so for those of you less mathematically inclined,
eat your hearts out: New keyword ideation was
made for you.

Tip: Don’t second guess
yourself with any potential
keyword idea. There are no bad
*Note: Blog researchers can jump back in here! keywords here. We will rule out

weak keywords once we start

And the best part of the brainstorming step is that
there is literally no wrong way to do it. Below, I'm

going to share some of my favorite techniques, all
using free tools.

adding numbers. But until then,
have fun with it.

Home » Tools > No

Step 1: Find Somewhere to
Jot Down Your Ideas

n [ B X lE] m o~ You need a handy tool to jot down your

Badass keyword notepad keyword ideas. | love RapidTable’s
How do you keep cookies this long?

I found my shopping list from 4 years agol

tool because it’s simple, and somehow
saves my information for months

without logging in.

But you can also use a spreadsheet,
Google’s notepad, Apple Notes or even
a Google Doc. Use whatever you'’re
most comfortable with, as long as it’s

digital, and easy to copy/paste large
sets of keywords.
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Step 2: Choose a General Topic and Jot Down the
Keywords You Would Use

You’re going to find that the language you use, the language your
company uses and the language your target audience uses is often
very different. We’re going to start with you.

Begin with an idea, called a “seed keyword” from which every other idea
will branch out. Jot down every similar keyword you can think of related
to that topic. Don’t be shy; record everything that pops into your mind.

Content service

Content marketing agency
Content writing service
Content agency

Content writing company
Content writing help

Content creation services

This is a great start, but now we need to get a feel for what your
audience would search for.

Step 3: Survey Your Target Audience

You’'ll want to get an idea of the type of language and phrases someone
who is less ingrained in your industry would use to search for your topic.
Oftentimes we are so immersed in our industry jargon that the language
we use is way off from what your target audience would use.

This does NOT need to be scientific or drawn out, so don’t overthink this
one. Here are a few simple ways you can get some quick feedback:

PAGE 11

HOW TO DO KEYWORD RESEARCH



Send a Google Form to your newsletter prompting them on your
topic: “If you were looking for XYZ type of service, what would
you search for?”

Have a verbal conversation with someone outside of your
company who is somewhat familiar with your topic.

Ask some of your current clients what they searched for to find
you, or what they would search if they don’t remember.

Even if you only get a few new keyword ideas, you’ll still be in good
shape because you can build on them.

Step 4: Do Some Competitive Research

Pull up your top three competitors in separate browser tabs and start
navigating through their content. If you’re doing commercial keyword
research, check the title tags of the pages in their main navigation.
The keywords they’re targeting are (or at least should be) used in their
title tags.

For blog topic research, jump into their blog feed and search for
related topics. (Or anything that catches your eye — you may find some
surprisingly great ideas.)

If your competitors have already done a significant amount of keyword
research, you might as well use that information to your advantage.

Step 5: Use Free Tools to
Help With Ideation

There are more keyword research
tools out there than | can count, and
their quality and usefulness vary wildly.
So for the sake of keeping this guide
manageable, I'm going to limit this

list to only the free tools | use most
frequently for ideation only.
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Google Keyword Planner Tool

KPT is a , but it’s still a great tool for
ideating and adding to your list.

You’ll need to create a Google Ads account, and it’s likely going to funnel you through a
process where you’ll need to pretend that you're going to create a PPC campaign. But don’t
worry, you can go through the whole charade without paying a cent and still use the tool.

Click on “Discover new keywords,” then add up to 10 seed keywords to get recommendations.

KPT will then populate a (hopefu”y) Y Excludeadultideas ADD FILTER  Showing 771 of 772 keyword ideas
large list below your seed keywords [ Merword (by 0

relevance) Avg. monthly searches  Competition

that you can add to a list and export.

Keyword ideas

Export the .CSV file, then copy and

D content marketing strategy 1K= 10K Medium
paste the keywords into your notepad.

D visual marketing 100 - 1K Low
We’ll be adding all ideas from every 0 annhandiey 100-1K Low
tool into this one master list. O  content agency 100-1K  Medium

D b2b content marketing 100 - 1K Low
And don’t worry about duplicates. Our

D cms marketing 100 - 1K Low
tools will take care of that later.

[J  native marketing 100-1K  Medium

Soolve

is a fun tool that will autocomplete a seed phrase across a number
of search engines including YouTube, Amazon, Bing, Yahoo! and Google.

content marketing

content marketing institute
content marketing strategy
content marketing world
content marketing conferences
2020

content marketing examples
content marketing manager
content marketing jobs
content marketing manager

salary
content marketing agency

\content marketing Soovie |

Try the icons or hit the right-arrow key to change engines...
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https://moz.com/blog/unreliable-google-adwords-keyword-volume
https://soovle.com/

| rarely have use for non-Google results, but occasionally ideas pop up
in the other search engines that | can use. Try a couple of your seed
keywords and see if anything interesting populates that you want to add
to your list. You won’t get massive lists of keywords from this tool, but it
can certainly spark ideas you hadn’t considered before.

Kombinator

Sometimes you already know a couple of the words that will need to
be in your keyword. But, you don’t know exactly what combinations of
words your audience will use.

For example, if | were interested in the keyword “SEO content agency,”
but wasn’t sure if people were more likely to search “SEO agency
services,” “SEO services agency,” “SEO content services” or any other of
the hundreds of very similar keywords possible, | could use a tool that
will auto-generate every possible combination.

seq services agency
content company
writing firm
marketing

Kombinator allows you to add up to three sets of words and will give you
every possible combination of keywords that can be used with the words
you entered. Add these to your list and move onto the next free tool.

"KOMBINATE!"

Seo services agency
SEO0 Services company
seo services firm

SE0 Services

Seo services

Seo content agency
SEeo content company
seo content firm

seo content

seo content

Seo0 writing agency
seo writing company

Eoo e tires fiven
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https://kombinator.org/

Answer the Public

is similar to Soovle in the way it uses autocomplete
data to give you insight into highly related searches to your topic.
Imagine ATP as a supercharged version of Soovle, with the added
ability to export a .CSV for all the keyword ideas it generates, which can
number in the hundreds.

Entering “Content marketing”

immediately gave me 201 ideas that |
: can quickly export into a .CSV and add
o - to my list. Pretty handy!

content marketing
Vhen o

*Choose your seed topics wisely
because ATP only allows you to do a

few free searches per day.

Keyword Sheeter

This tool was previously named “Keyword Sh*tter,” likely due to its ability
to “output” thousands of keyword ideas from nothing more than a single
root keyword. And it’s fast. Within a few seconds of entering “Content
marketing” in the tool, generated over 100 ideas.

KEYWORD SHEETER

REPORTS BY THE KEYWORD

Generate |deas

'specialist the content Earkéting agenby
content marketing agency uk
content marketing agency usa
content marketing agency us
content marketing agency vancouver
content marketing agency vietnam
content marketing vs agency

video content marketing agency
visual content marketing agency
velocity content marketing agency
content marketing agency writer
content marketing pricing

content marketing agencies nyc
content marketing nyc

content marketing chicago

|content marketing agencies chicago y

[Negative Filter. | [Positive Filter.
g Stop Sheeting
| 4 4

Results:109
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Keywords: newscred.com

The free version of this tool allows you to export the full .CSV file, while

the paid version will add search volume and CPC figures. We are going

to be using search volume data from other tools, so we’ll just take the

free ideas, thank you.

Tip: Keyword Sheeter could potentially be the only ideation

tool you use if you’re in a time crunch. The results won’t be as
strong, and you will get a lot of garbage keywords, but you’ll
get a lot of good keywords as well, and very quickly.

Ubersuggest

If Ubersuggest allowed you to bulk upload keywords and export search
volume and keyword difficulty numbers, it would be a pretty complete

(and formidable) keyword research tool. But it can’t, so we’ll have to

settle for its very capable ideation abilities. Ubersuggest has a number

of features that can help you get ideas:

newscred.com

LOCATIONS == US [1401] I

content marketplaces

newscred logo

newscred nyc

newscred inc

content offerings

content marketing solution

GB [108]

[ & E @

9 [

voL

90

50

40

40

30

—= English / United States W m

IN 183] MORE

POSITION

3

i

1

“Domain Overview” shows
you the keywords your
competitors are ranking for.
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content marketing| —= English / United States ~ + m

414 Keyword Ideas

“Keyword Ideas” will give
you a list of keywords similar

Filters

SUGGESTIONS (414) RELATED [11,545) QUESTIONS (62) PREPOSITIONS (28)

COMPARISONS (35)
KEYWORD voL crc @ PD
content marketing 14,800 S11.64 29
content marketing institute 2,400 $12.13 10
content marketing strategy 1,900 $23.63 36
content marketing strategist 1,900 $16.04 32
content marketing world 1,900 5794 6

content marketing == English / United States

Content Ideas: content marketing

e s € BACKLINKS

Marketing Legend Seth Godin on the Future of Branded Content

‘contently.com e o 108 [ winks v

How To Write a Small Business Content Marketing ... - WPS Office Blog

blog.wps.com = 0 3 [tk |

29 Essential Content Marketing Metrics
hufingtonpost.com ©

0 3 tinks v

24

23

to the seed keyword you
entered. This feature comes
with the added bonus of
being able to filter by search
volume, search difficulty,
positive and negative filters,
and PPC metrics.

= “Content Ideas” is a bit like

a lite version of BuzzSumo,
giving you a list of top blog-

_ ()
P R~ type content that has been
| written, sortable by total

174

13225

Facebook or Pinterest shares.

For a free tool, Ubersuggest is pretty comprehensive. Play around in

here and see if you can squeeze out a few more ideas.

Ideation Conclusion

Having scraped the depths of the entire internet
for a topic, your master list should be enormous

at this point. Depending on your topic, you could
have up to a thousand keywords or more.

Having scraped the depths of the entire internet
for a topic, your master list should be enormous
at this point. Depending on your topic, you could
have up to a thousand keywords or more. Get
ready to do math, because now we are going to
dive headfirst into numbers.

Tip: As a rule of thumb, you don’t
need to have a target number

of keywords in this list because

it will vary greatly depending

on your topic. But, looking at
your list you should subjectively
feel that you’'ve got a healthy

variation of phrases. If it feels a
bit thin, it probably is.
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STEP 4:

Gather and

Understand Your
Keyword Metrics

As much as the previous step was a purely creative exercise, the next step will be 100% data-
driven. We’re going to use metrics from a variety of sources to determine the viability of each
of our keywords so that we can make the most informed decisions possible.

We’ll start with some conceptual ideas, then move into practical usage with tools and

spreadsheets. And don’t worry, even the least mathematically inclined of you will be able to
understand this.

Google CTR’s Based on Rank

25
20 -

15

10 -
) II
1 2 3 4 5 6 T 8 9 10 3 @4 1B 1w 17 18 19 20

n 12

CTR

EXACT POSITION

Desktop . Mobile
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Search Volume: The Average Number of Times a
Keyword Is Searched per Month

Any paid keyword research tool will give you an estimated monthly
search volume for the keywords you want to evaluate.

What we’re trying to do here is find keywords that have sufficient
search volume to justify investment in creating new pages, or re-
targeting old pages.

For instance, it wouldn’t be wise to write a 2,000-word blog post
that targets a keyword that is only searched 10 times per month. In
other words, it’'s not a good use of resources to target a topic that is
searched so infrequently.

When considering the monthly search
volume of keywords, keep in mind that
you will not automatically be getting all
of those clicks. Of the monthly search
volume for your keyword, your share of
clicks will be determined mostly by your

ranking position.

Here’s a helpful graph that illustrates
how your position determines your
click-through rate:

Your click-through rate drops
exponentially from position 1to
5, then flattens out into the land
of irrelevance from positions 6+.
So, in the best-case scenario
(you rank in position 1), you’ll
take about 32.5% of all clicks.
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You need to keep that in mind when asking questions such as, “Is a search volume of 50
enough?” Do some simple math and calculate best- and worst-case scenarios. In the best-
case scenario, you’ll get 16 clicks per month in position 1. If you land somewhere on Page 2,
you may not get any clicks.

Using Tools to Gather Search Volume at Scale

We’'re going to be using a number of different keyword research tools to get an
estimate of the monthly search volume of each of our keywords in the list we’ve
been building.

And | need to emphasize the word “estimate,” because each tool is truly guessing
what that actual number is.

And that number will vary wildly from tool to tool. For instance, take a look at the
estimated search volume for “content marketing services” across a few tools:

Given the wide range of
results (from zero to 1,100

KW Finder 610 searches per month), it’s
Ubersuggest i going to be important
for us to use the “search
SpyFu 1,100 volume” metric as an
estimate, not as gospel.
SEMrush 590
As long as we do that,
Ahrefs 450
we’re golden. In other
Moz 122 words, it’'s not about finding
the exact search volume
Word Tracker 359 -
for a keyword; it’s about
Sistrix 0-25 getting a general idea of
interest and acting on the
LongTail Pro 590

information available.

| prefer to use a combination of tools when gathering this metric. This helps me
identify keywords that have more reliable search-volume estimates and I’'m more
likely to make an educated decision on a keyword that has a search volume with
little variation between tools, than one that has enormous variation.
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Looking at the chart above, if you had used only one tool, say SpyFu, you would

likely overshoot the keyword’s true potential by a substantial margin. So if you're

looking for a high degree of accuracy, using more tools will give you more

confidence in your choices.

Keyword Difficulty: The Level of Organic
Competition You’ll Be Up Against

I’m going to argue that this is the most overlooked and
crucial step that most SEOs fail to do, and for reasons | can’t
quite understand. When evaluating your keyword list, you
need to know whether or not you stand a realistic chance
of ranking for that keyword. Without that information, you're
shooting blind. Most reputable keyword research tools have
some version of keyword difficulty as part of their keyword
metric offerings, each with unique formulas and scales and
varying degrees of accuracy.

Here are a few examples of keyword difficulty scores from
Ahrefs, Moz and Ubersuggest (right):

So What Are These Scores Telling You?

Simply put, keyword difficulty measures the average
strength of the pages and their domains that rank on Page 1
of results for the keyword in question. Moz focuses primarily
on a combination of Page Authority and Domain Authority to
determine difficulty scores.

Ahrefs

Keyword difficulty

&2

l Super hard

We estimate that you'll need backlinks from
~224 websites to rank in top 10 for this keyword

Moz
54

Difficulty

Learn more about Difficulty

Ubersuggest

SEO DIFFICULTY

Domain Authority evaluates the

Page Authority evaluates the strength
of an individual page, calculated

by dozens of factors. It's useful for
comparison purposes: A page with a
higher Page Authority is more likely to
rank for a target keyword than a page
with a lower Page Authority.

overall strength of an entire website,
also calculated by dozens of factors.

A site with a higher Domain Authority
than another is considered relatively
more authoritative and trustworthy (and
more likely to rank for target keywords)
than the other.
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i3

It's important to note that these are relative
metrics, meaning there is no “good” or “bad” Page
Authority or Domain Authority. You may be tempted
to think a Domain Authority of 84 is very good, but
what if your competitor has a Domain Authority

of 967 These are meant to be relative metrics so
that you get a clearer understanding of which
competitor has the strongest ranking potential.

Using MozBar, you can see the PA and DA of each
search result (right):

Moz looks through the first page of results for the
keyword you’re targeting and assigns a keyword
difficulty score based mostly on the strength of the
pages (PA) and domains (DA) that currently own
spots on Page 1. This should help you understand if
the competition is relatively stronger, weaker or the
same as your site.

For example, if we’re trying to rank for the keyword
‘Inbound marketing,” we see that the keyword
difficulty score is 58.

And the competitors look like this (right):

The average Domain Authority on Page 1is 77. Our
Domain Authority is 62. This makes us a definite
underdog, punching way above our weight class.
This is not likely a keyword | would target. Generally,
we can compete for keywords up to a difficulty
score of around 45. I'll opt to pass on this keyword.

www.self.com » best-at-home-workouts-bodyweight ~
The 12 Best At-Home Workouts You Can Do Without Any ...

Mar 18, 2020 - You don't need any equipment to get in a good workout—these best at-home
workouts require just your body weight.

47Blir\k5.'| S
e ‘ I DA: 87 s

www.self.com)> story » exactly-how-to-start-workout-p... v
Exactly How to Start a Workout Program Without Joining a ...

Apr 13, 2018 - Exercise doesn't have to be an expensive—or even public—activity. Here's how to

3,652,765 links /

g Link
| s 79,033 RDs [ &

alysis

start a workout program at home with no equipment, and ..

443inks / S 3,652,765 links / ‘ Link
58 RDs S 79033 R0s Analysis

www.nerdfitness.com » blog » beginner-body-weight-... ~
Bodyweight Workout for Beginners: 20-Minute at Home ...

Mar 17, 2020 - The best bodyweight workout and exercises for beginners you can do at home.
No equipment or gym required. Build muscle and burn fat ...

I 5) PA:51

4,825 links /.
954 RDs.

: . 295,500 links / Link
| ) pA:32 Il I M ) 14,071 RDs. I ‘ Analysis

www.nerdfitness.com » blog » the-7-best-at-home-wor... v
The 7 Best At-Home Workout Routines: The Ultimate Guide for

Mar 17, 2020 - Stuck at home? No equipment around? No problem! Follow our at-home workout
routines to shed fat and gain muscle anywhere. Plus, Batman!

. 249links 7 295,500 links /
| )b 120 14,071 RDs

| one — |=E

RDs

inbound marketing

4,536 of 5,000 queries available until 05/16

6.5k-9.3k

Monthly Volume
Learn more about Volume

58

Difficulty

Learn more about Difficulty

What Is Inbound Marketing? | HubSpot

Inbound marketing is a business methodology that attracts customers by creating valuable
content and experiences tailored to them. While outbound marketing interrupts your audience
with content they don't want, inbound marketing forms connections they're looking for and
solves problems they already have.

¢ rketing - Ultimate Guide to SEO - Grow Better
2 4,159 links 7 s 150,650,523 links / Link
LR o7 oShor | I DA:92 === J07343 RDs | Analysis

www.marketo.com » inbound-marketing ~
What is Inbound Marketing? Overview & Tools - Marketo

Inbound marketing is a strategy that utilizes many forms of pull marketing — content marketing,
blogs, events, SEO, social media and more - to create brand awareness and attract new

SEdlhnksfi
ot || | DA:76 s

en.wikipedia.org » wiki » Inbound_marketing ~

Inbound marketing - Wikipedia

Inbound marketing is a technique for drawing customers to products and services via content
marketing, social media marketing, search engine optimization and ...

Strategies - Search engine marketing - Process - Close

3,660 links / ‘ Dhces 5,105,793,589 links / Link
1,191 RDs 98 === 5464413RDs Analysis.

www.optimizely.com > optimization-glossary » inboun... v

Inbound Marketing - Optimizely

Inbound marketing is a marketing methodology that is designed to draw visitors and potential
customers in, rather than outwardly pushing a brand, product or service onto prospects in the

hope of lead generation or customers.

110 links /
64 RDS

business.

I Eeadon 623,934 links / I ‘ Link

25,813 RDs Analysis

l 3) PATS

629,317 links /

9 o Link
D EAAT ‘ Ll 22,643 RDs ‘ Analysis
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Rank Monthl
[] Keyword bl Veliime Difficulty

Fortunately, with most keyword research

tools, you can batch upload lots of keywords

graphic design services
Australia - en-AU

and export their monthly search volumes and U pnms sl 2
Analyzed 01/29/2020

difficulty scores.

local seo services
Australia - en-AU

This makes it very easy to sort through large D napmx oo v

Analyzed 01/29/2020

lists of keywords and identify those with

digital marketing services
good combinations of search volume and 0 game noURL 31 26

Analyzed 01/29/2020

difficulty scores.

explainer videos

. . . Australia - en-AU

You can easily export this data and manipulate U mmpEse oURL 24 49

oy . . . . Analyzed 01/29/2020
it in a spreadsheet using conditional formatting

commercial video

and custom formulas to find the ideal keywords . sl
LAt e no URL 14 17
OEs

Analyzed 01/29/2020

you should target.

SERP Crowding

Let’s take stock: So far you have narrowed your list down
to a set of keywords with an acceptable search volume that
you can realistically rank for on Page 1 of results.

Are we done? No.

What happens if you rank in the third position for a keyword,
but the page is extremely crowded with PPC, news, featured

snippets and images? Your organic result gets ignored,
that’s what.

Paid, Organic, & Zero-Click Searches in Google (June 2019)
data from 40M+ browser-based searches on millions of desktop & mobile devices in the United States AS a sea rC h e r, yo u k n OW

exactly what this looks like.
And this problem is getting
increasingly pervasive.

m Zero-Click Searches

m Searches w/ Organic Clicks Courtesy Of Rand F|Sh k|n

m Searches w/ Ad Clicks

at SparkToro, we have data
that tells us over half of all

searches result in no clicks:

“jumpshot SparkToro
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https://sparktoro.com/blog/less-than-half-of-google-searches-now-result-in-a-click/
https://sparktoro.com/blog/less-than-half-of-google-searches-now-result-in-a-click/

Google Clickthrough Rates & Zero-Click Searches (2016-2019)
ata from 28+ browser-based s2arches across millions of mobile and desktop devices inthe Unitad States

This rapid decline is primarily due to

® Zero Click Searches m Scarches w/ Organic Clicks m Scarches w/ Ad Clicks

Google pulling content from publishers’
websites and “borrowing” it for their
search engine results pages (SERPs).
Looking at the trendline below, we can
see that it’'s becoming increasingly
difficult for SEOs and content marketers
,....,sh. to win clicks from search:

T —— — 5 @ Take a look at this SERP (left):

Good luck getting an organic click on
that results page! We’ve got shopping,
ads, a featured snippet, people also ask,

videos and more ads.

Fortunately, there are a few tools out
there that can help you calculate how

wicfoun S SRR much these distractions will influence
a click. Moz uses an “Organic CTR”

R S
‘er - Canceling the Delay Stan Option

scale from 1-100% that estimates
the percentage of clicks available

People alse ask

compared to traditional organic results.
In other words, lower scores = lots of
distractions and bad for organic results.
Higher scores = fewer distractions and
better for organic results.

A
] Keyword © Rank 5 Monthly

Add URL ~ Volume

Organic
CTR

<>
<>

Difficulty | &

white paper writing services
Australia - en-AU

O s no URL nodata 12 100%

Analyzed 01/29/2020

persona development
services

Australia - en
Bs

Analyzed 01/29/2020

AU

10 URL nodata 19 94%

video services
Australia - en-AU

O nas 0 URL 3 36 90%

Analyzed 01/29/2020

ppc consulting
Australia - en-AU

] @ 10 URL nodata 25 90%

Analyzed 01/29/2020
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Ahrefs has a very helpful metric that indirectly addresses this issue,
called “clicks per search,” or “CPS.” It’s calculated by dividing the
monthly search volume by the number of actual clicks that happen after
a search.

= Overview: what is seo @ How to use SERP & KD updated 1

Keyword difficulty ¢ Search volume

30K

85

Super hard

"-_ih Mot clicked 72% | RR1.13 ¢
| = ; @ Clicked 28% | CPS 0.37 |

We estimate that you'll need backlinks from IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII

~488 websites to rank in top 10 for this keyword
Since Mar 2017

You could argue that keywords with a clicks-per-
search score lower than 1.0 are scoring that way
because of the information Google pulls directly onto
the SERP. With answers presented right on the page,
searchers have very little reason to click through to a
website to search for the information they need. This
is important information to use in your analysis when
evaluating keyword opportunities.

Now that we understand the types of metrics we are
going to be working with, we need to choose a paid
keyword research tool.

Why paid?

Paid tools often give you the benefit of amassing a
large amount of keyword data at scale (and you can’t
get the data we need from free tools). This helps cut
down on the time it will take you to evaluate your
(likely very large) list of potential keywords.
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STEP 5:

Select a Paid

Keyword
Research Tool

I’d love to tell you that you can perform
awesome keyword research for free, but
unfortunately the metrics we need to
make good decisions all cost money. But
fortunately, | have plenty of experience
with paid tools and can make some

recommendations.

This list is completely subjective and based
solely on my experience of experimenting
with many (so many!) keyword research tools
over the years.

| generally recommend tools based on the
following categories:

Accuracy: How good the tool is at
predicting rankability.

Ideation capabilities: How easy
it is to build large lists of potential
keyword targets?

Batch uploading capabilities: Can
the tool import data as easily as it can
export data?

Keyword match rate: Does this tool
have search data for the keywords in
my list?

SERP analysis capabilities: Is there a
quick and easy way to view real-time
SERP data for a given keyword without
having to check it manually.

Perceived value: How well this tool
accomplishes parts 1-5 of this list.

Overall user experience: Does it look
nice? Is it intuitive and easy to use?
Does it work flawlessly or crash all of
the time?

With that out of the way, it’s time to geek out
about paid keyword research tools. Onward:
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Ahrefs Keywords Explorer — $99 minimum monthly plan

Ahrefs is what | would consider a complete keyword research tool. It
offers a ton of keyword suggestions to add to your ideation process.

Additionally, it has a few unique features like clicks per search, return
rate and a notably accurate keyword difficulty scoring formula for lower
difficulty keywords. It also features an estimated number of backlinks
and root domains needed to compete on Page 1 for a given keyword.

= Overview: content marketing agency @ How touse SERP & KD updated

Keyword difficulty Search volume

Not clicked 61% RR 1.19
¢ ® Clicked 39% i CPS 0.77 I

. 42

We estimate that you'll need backlinks from III'I.I|.II.III.II. - IIII i III

~60 websites to rank in top 10 for this keyword
Since Mar 2017

I’'m also a big fan of the estimated traffic metric in the SERP overview
section, which gives you a realistic look at what kind of overall search
traffic you can expect if you target and rank for a particular topic. This
is calculated by estimating traffic from the total variant keywords a
specific URL ranks for, along with the ranking position for each of those
keywords, search volume and estimated CTR.

SERP overview for "content marketing agency”

®@ People alsoask ¢? Sitelinks
Search result AR DR UR Backlinks Domains| Traffic Keywords |T
@ Brafton | Content Marketing Agency 21K 77 52 2,751 778 1421 274 |b
https://www.brafton.com/ ¥
» 4 Sitelinks
@ 4 Truths About Content Marketing Agencies Today 24K 87 25 88 32 392 74 |c

https://contentmarketinginstitute.com/2013/04/truths-content-marketing-agencies/ ¥

© Top Content Marketing Companies - 2020 Reviews | Clutch.co 33K 86 27 275 34 351 78 |c
https://clutch.co/agencies/content-marketing v

@ Top 100 Content Marketing Agencies | May 2020 | The Manifest 14K 79 23 31 25 338 88 |c
https://themanifest.com/content-marketing/agencies ¥

@ 25 Top Creative Content Marketing Agencies in 2018 ... 18K 77 18 19 10 943 671 |c
https://insights.newscred.com/most-creative-content-marketing-agencies/ ¥

6 What Does a Content Marketing Agency Do? 24M 34 11 3 2 131 147 |¢
https://blog. marketveep.com/2017/10/content-marketing-agency v
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This is a much more realistic way to project traffic for a keyword topic. As
a matter of fact, | backtested this analysis and found this method to be
80-85% accurate in predicting actual organic traffic. Removing outliers

got me above 90%. Pretty remarkable stuff for projecting traffic without

writing a single word (we’ll talk on this in more detail later).

Pros

Strong ideation and list-building
capabilities.

Batch keyword uploads.

Unique features like Clicks per Search,
Return Rate, Clicked and Not Clicked.

Strong rankability accuracy for
keywords with low difficulty scores.

Good UX.

High match rate (many keywords
in database).

Awesome SERP analysis features with
high traffic projection accuracy.

g Cons

Keywords without search volume
won’t populate in lists with “zeros”

— they just don’t show up, making

it difficult to cross-reference when
aggregating data from multiple tools.

High price point puts them out of
range for limited budget content
creators and SEOs.

— $99 minimum monthly plan

Moz has a special place in my heart. It was the first keyword research

tool | started with nearly a decade ago. It remains a mainstay and trusted

resource in my repertoire.

Moz was one of the first tools to provide organic keyword difficulty

scores,

. In terms of

accuracy, user experience and value, Moz is a really nice tool for just

about any level of SEO. Furthermore, their subscription comes with

MozBar, which allows you to inspect SERPs on the fly and gives you an

incredible read into the competitive landscape. There is no substitute for
manually inspecting SERPs for difficulty.
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www.brafton.com «

Brafton | Content Marketing Agency

An in-house content marketing agency that develops and manages targeted content strategies
from blogs, graphics and video to SEQ, social and more. Brafton ...
Careers - About - Content marketing - Content Marketing Services

6,558 links / ) 192,048 links / Link
1,819 RDs DRCOE e — 8,958 RDs Analysis

2) PA:55 =

clutch.co » agencies » content-marketing
Top Content Marketing Companies - 2020 Reviews | Clutch.co

Detailed client reviews of the leading content marketing companies. Hire the best content
agency for your needs.

414 links / 4,647,856 links / Link

S 49 RDs A 18,641 RDs Analysis

themanifest.com » content-marketing » agencies

Top 100 Content Marketing Agencies | May 2020 | The Manifest

Looking for a top content agency? Content marketing is an increasingly valuable digital
marketing effort, particularly for B2B companies. That's why we've created ...

42 links / DA: 53 35,339 links / | Link
21 RDs ¥ 5,285 RDs Analysis

4) PA:39 »

Moz also has a unique feature that helps you determine keyword priority
by combining search volume, difficulty, SERP crowding and a subjective
relevance score (My Score AKA is this keyword actually relevant to

my business?), making it easy to sort through massive quantities of
keywords in one go.

A
Rank Monthly  ~ . » Organic | A A 5 A
Keyword £ ¥
OJ YW W AddURL Volume 5 Difficulty <, CTR & MyScore ;s  Priority |5
animation services
Australia - en-AU
] no URL 1 24 56% 3 v | 25
Analyzed 01/29/2020
article writing services
Australia - en-AU
O N no URL 0 23 53% 3 v | 24
do =+
Analyzed 01/29/2020
blog writing services
Awustralia - en-AU
] FES % no URL 0 25 83% 3 v | 29
=
Analyzed 01/29/2020
business seo services
Australia - en-AU
] @ v no URL 0 20 64% 3 v | 27
Analyzed 01/29/2020
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Their platform is also one of the most user-friendly and approachable

tools you will find, making keyword research accessible to just about

anyone. The early authority in SEO, Moz is a company of great,
passionate people who have built a tool that reflects their values.

Pros

100% keyword match rate.

Strong degree of keyword
difficulty accuracy.

Batch keyword uploads.

Unique prioritization scores for
easy sorting.

Keyword CTR is a unique metric.
Keyword list summaries.

Keyword difficulty scores are
generated dynamically.

Good UX.
Real-time data that refreshes often.

Great SERP analysis features.

6 Cons

Keyword ideation feels less useful
than other tools.

High price point puts them out of
range for limited budget content
creators and SEOs.

— $49 minimum monthly plan (steeply
discounted to $29.90/mo for annual payment)

I've only been using KWFinder for a couple years, but I've absolutely

fallen in love with it. Initially you’re drawn to the brilliantly simple

user experience, but your appreciation will grow as you notice how it

incorporates a cluster of additional features from other tools, making it

one of the more humble offerings out there.

content marketing agency

Q Anywhere BB Any Language

Sep'15

0
6 /100 i
POSSIBLE
| Keyword Difficulty |

4,400

Search Volume

il

Oct'18 Apr

Apr 17

I

Il

an ‘18

T

Meonthly Searches Trends
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SERP overview 19 days

URL

1 brafton.com/

2 contentmarketinginstitut...

3 clutch.co/agencies/conte...

4 themanifest.com/content...

If you look carefully, you’'ll see it includes

ago

DA

62

77

62

53

PA

55

48

46

39

CF

44

30

49

26

a SERP analysis section with features

from Moz and Majestic SEO, earning

major points for consolidating data.

Among many other metrics, you’ll find:

35

Links

649

358

29

FB

168

11

N/A

U Analyze SERP

LPS EV
15k

m 764
476

317

Domain Authority.

Page Authority.

Citation Flow.

Trust Flow.

It also includes an API that pull in shares, inbound links and their own

Link Profile Strength indicator.

Note that the tool also has up-to-date search volume trends and a

respectable ideation section including related keywords, autocomplete

keywords and questions.

Search by Keyword Search by Domain

content marketing agency

[ ] Filter

« Keywords

content marketing agency

content marketing

content marketing services

content agency

Q@ Anywhere

Trend

il

[l

Related keywords

DE  Any Language -

Search

4,400

95,300

1,900

2,300

Autocomplete Questions
* CPC = PPC * KD
$7.85 33
$385 20 [ 64 |
$6.99 22
$5.11 34
keyword

The amount of easy-to-use features, along with very

difficulty scoring comes with a shockingly affordable price tag of $49/
month (and available as low as $29.90/month if billed annually).
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This easily puts KWFinder at the top of the pile for value, making it my
top recommendation for low-budget startups and bloggers, independent
content creators and burgeoning SEO consultants. This tool is the Little
Engine That Could, giving users a ton of value for very little cost. Get

this tool before they realize that they are charging about s of the yearly
billing price as some of their competitors and bump the price up.

Pros G Cons

100% keyword match rate. One of the weaker

Very accurate keyword ranking
predictions.

Batch keyword uploads.

Pulls in metrics from external sources.
Awesome UX.

Affordable, highest bang-for-your-buck.

Data is presented in a way non-SEOs
can understand.

Up-to-date trending data.
Real-time data refresh.

Respectable SERP analysis feature.

— $37 minimum monthly plan

Big thanks to the folks at LTP for shooting me over a license so that |
could demo their tool for this review.

LTP is a pure keyword research tool, offering all the main features you
look for with an intuitive UX. Unlike some of the other pure keyword
research tools out there, its ideation capabilities are quite strong. You
could likely put together a respectable list of keywords together using
only this tool.

LTP has a couple of standout features that really set it apart from the
competition. All of the tools reviewed will generate a keyword difficulty
score for your keyword; it’s a minimum requirement, but LTP is the only
tool that will evaluate your site and tell you which keyword difficulty
scores are relatively high or low for your site.
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https://backlinko.com/keyword-research-tool-analysis
https://longtailpro.com/

40 48

brafton.com Target Keyword Competitiveness

All the other tools present keyword difficulty scores without the added
context of how that score applies to your actual website. LTP effectively
removes the guesswork for deciding whether or not your site can rank
for a keyword.

Another great feature is LTP’s SERP analysis, which generates both Page
and Domain Difficulty scores for the competition ranking in SERPs.

Similar to how Moz inspects
SERPs for Page Authority

and Domain Authority, LTP Competition Analysis - Google Organ

consolidates these metrics ;
5 Domain

. . Search Result Title and URL KC
into one overarching KC
Keyword DIffICU|ty score. Animation Services | Brafton

. . https://www.brafton.com/services; 42 46
This makes quick scans animation.services
through SERPs a breeze. Animation Services: Corporate

. Animation, Animated Video ... 34 34
The SERP anaIySIS also https://idearocketanimation com/
lncorporates a cluster of Video Animation Services
other metrics including Company | Video Caddy 23 23
https:/fwww.videocaddy.com/animatior

Majestic Trust Flow metrics,
domain age and link profiles.

Two of my other favorite features are SERP Availability and a “strongest
competitor” evaluation. The SERP availability metric is yet another way
to evaluate SERP crowding, but with the most user-friendly dashboard
I've seen. LTP shows you exactly what will be siphoning away clicks,
and by how much.

Analyze SERP 9 History ~
Enter Keyword
Enter a keyword to retrieve Competition Analysis EN ~  United States ~ RETRIEVE
& content marketing agency
- Avg.
34 e — Google results breakdown
1600 wonthly Search Volume Y
z Organic Results 69%
69% % e Featured Snippets 0%
SERP Local Search 0%
i:ﬁ‘;”;’““” COMPETITOR: \ Availability | S 1%
36 | 39 | h ; Knowledge Graph 0%

Content Marketing Agency - I[ronpaper

Vttps://wmwiTonpaper.com/ content-marketing-agency/ Trust Citation

Flow Flow
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Or

The “strongest competitor” evaluation shows you which site is going to
be the most difficult to beat in SERPs.

ros

Relative keyword difficulty scores.

Consistent keyword difficulty scores

across keywords and competitor
domains and pages.

Batch keyword uploads.

‘ Cons

¢ |ssues with kerning/text formatting in
results feels a little sloppy.

® Backlink analysis is very inaccurate
(at least for Brafton.com).

Pulls in metrics from external sources.

Strong UX.

Great SERP crowding visualization.

¢ Strong ideation features.

¢ Strongest competitor analysis feature.

Real-time data refresh.

SpyFu — $39 minimum monthly plan

SpyFu has some deep roots as an SEO tool, going all the way back to

2006. When | first discovered them, their main focus was delivering

competitive analyses; you could plug in a competitors’ website to get an

overview of the keywords they rank for, and the keywords that overlap

with your site (keywords you compete for).

www.brafton.com

Monthly Domain Overview — @ Www.brafton.com

Organic Search (SEQ)

ORGANIC KEYWORDS

14,501

EST MONTHLY SEO CLICKS

113k

EST MONTHLY SEO CLICK VALUE: 335k

874

also rank for

Keywords their top competitors

1 2 YEARS 2 MOS

Ranking history - back to their

first result in Google

Inbound Clicks from Google- Organic vs. Paid

Paid Search (PPC)
B Why no results?

® ORGANIC & PAID

PAID KEYWORDS

0

EST MONTHLY ADWOF.

0

AdWards their top competitors
O R R S P R ‘@ also buy

L & o e e
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Over the years they have quietly created a full-blown SEO tool that
includes plenty of keyword research features. As you can see in the
price tag, their solution is the cheapest monthly option I've used. Similar
to KWFinder, you get a lot for a little.

Their most impressive feature is the single keyword analysis that has an
insane amount of useful data about the keyword, including estimated
clicks (similar to Ahrefs’ CPS), PPC recommendations, SERP position
history and a SERP overview including domain strength.

Organic Search Ranking Analysis

117 Monthly Clicks
67 10 Homepages 29 Keywords inTitle Y Search Results Social Domains
0 Gov, Edu Domains 12 Keywords in URL 100% Domain Diversity

Ranking Difficulty $688 For #1 Rank

Rank (Change) ~ URL Domain Domain Strength | Est. Mo. Clicks
I https://contentmarketinginstitute.com/2013/04/truths-content-marketing-agencies/
104) Tt Abedt Content Markefifg Agoncies Today contentmarketinginstitute.com 65 19
_  https:/www.brafton.com/ —— - »
Brafton | Content Marketing Agency P 7
[Z https:/themanifest.com/content-marketing/agencies
» 8/ag, themanifest.com
304 Content Marketing Agencies | The Manifest themanifestcom 67 4
I https://blog.marketveep.com/2017/10/content-marketing-agency
) el arketveep.com
40M What Does a Content Marketing Agency Do? - The Market Veep Blog Tarsetesp.con 51 31
I https://insights.newscred.com/most-creative-content-marketing-agencies/ i
S(News) 25 Top Creative Content Marketing Agencies in 2019 - NewsCred newscred con 51 %

While | do appreciate the appealing price tag (particularly for SEOs and
content writers looking to get their feet wet), what you save in price you
give up in accuracy.

In a study of the most accurate keyword difficulty tools,

for the paid tools. And there is an added frustration that their
database isn’t comprehensive enough, returning results for only 80% of
the keywords | batch-uploaded. | just retested with a batch upload of 93
keywords and only got 54 matches (58%). It’s very difficult to do keyword
research when your tool doesn’t have data on your keywords.

blog categories 480 $1.88 58.6 $0.46
branding exercises 390 $0.00 426 £0.00
blog management 320 $1.94 47.7 $2.40
engagement metrics 320 $8.82 49.6 $51.90
communications calendar 320 $7.01 48.9 $78.60

Show rows 50 v Startat Row: 1 Displaying Rows: 1 - 50 of 54 rows
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My experience with SpyFu is that it’'s a nice starter tool on a budget. E

c Pros g Cons

* Very affordable plan. * Questionable keyword
difficulty accuracy.

Excellent single keyword analysis with

insightful metrics. ® Low match rate on batch uploads.
* Keyword “grouping” into content types ¢ Data isn’t refreshed in real-time, nor is
is a useful list feature. there an option to do so.

Batch upload functionality.

¢ Easy to navigate and understand.

Also includes access to many SEO
analysis features.

SEMrush — $99 minimum monthly plan

SEMrush has come a long way over the past couple years with their
keyword research capabilities, putting them in the upper tier of tools.

| was previously frustrated with SEMrush’s inability to easily batch-
upload large sets of keywords in order to quickly generate and export
search volume and difficulty scores. Getting the information | needed
was less straightforward than other tools, requiring me to grab some
information from one part of their keyword research tool, and grabbing
the missing information from another part of the tool.

And vice versa. Part of the problem, KEYWORD RESEARCH

unlike the other keyword research Keyword Overview <
tools on this list, is that they have yet Keyword Magic Tool <
to seamlessly integrate all of their Keyword Manager
keyword research functionality into one Keyword Difficulty <
intuitive section. Organic Traffic Insights

That said, they’ve made s

great strides in this area :

[
|
| ol
| wf
[ =

with the Keyword Overview

|
80|

section, which allows you to
batch upload a maximum of 100 keywords. The output is more intuitive,
has a high match rate and lets me easily export a .CSV file.

PAGE 36 HOW TO DO KEYWORD RESEARCH


https://www.semrush.com/
https://moz.com/blog/ranking-keyword-research-tools

As an added bonus, SEMrush
does a great job with its

SERP analysis of individual
keywords, providing

comparable data to Ahrefs:

In recent years, SEMrush has done such a great job catching up with —
and passing some of their competition — that they have earned a well-
deserved place on this list.

e Pros G Cons

¢ Excellent single keyword analysis with e Consolidating keyword tools into one
insightful metrics. section would be ideal.

e Keyword “grouping” into content types * Max of 100 keyword uploads
is a useful list feature. means you’ll likely need to do

* Batch upload functionality. multiple batches.

Easy to navigate and understand,
good UX.

Also includes access to many SEO
analysis features.

Respectable keyword difficulty accuracy.

Paid Tool Conclusion

While no single SEO tool is completely accurate when reporting monthly
search volume and keyword difficulty, using any of these tools will get
you worlds closer to making informed decisions about your keywords
than not using one. When selecting one of these tools, the real decision
comes down to budget.

If you’re working for an organization that will be doing a substantial
amount of keyword research on a monthly basis, you may want to
consider a higher-powered tool like Ahrefs, Moz or SEMrush. If you're

a content creator or single person organization looking for something
budget-friendly but without all the bells and whistles, you can get by just
fine with LTP, KWFinder or SpyFu. Now it’s time to put that data to use.
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STEP 6:

Prioritize Your Keyword
Options Based on Potential

Status check: At this point you have a large You’ll want to ensure that you have a

list of keywords that you’ve uploaded into minimum of the following columns:

your keyword research tool. Our next step is A. Keyword — you'll be entering the

to export all of our data into a spreadsheet actual keyword being evaluated.

and find the highest potential keywords.
B. Intent Type — In the next chapter, you

will be determining if the keyword type is

Step 1: Export Your Data Into a
.CSV File

informational, commercial or navigational.

C. Content Type — In the next chapter

Each of the tools listed above allows you to
export the full set of keywords you imported
along with each keyword’s metrics. Export
the .CSV.

you will also be determining the type
of content that should be written for
the keyword.

D. Search Volume — Enter this data

directly from your .CSV export.
Step 2: Create a Spreadsheet

E. Difficulty — Same as above, enter this

Any spreadsheet tool you like to use to organize data directly from your .CSV export.
data is perfectly fine, whether it’'s Google )
. F. SERP Data — If you’re using Ahrefs or
Sheets, Apple Numbers or Microsoft Excel. ]
) . Moz, enter the CPS (clicks per search)
As long as the tool has sorting and conditional )
. . data or Organic CTR data. If you're
formatting options, you are good to go. ] )
using neither, leave blank.

You can even use this keyword

research template. Your empty spreadsheet should look

something like this:

A | B | c D | E | F
Keyword Metrics
Keyword l Content Type SearchVolume ~ Difficulty ~ CPS/Organic CTR (optional)

44| 4| 4
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https://docs.google.com/spreadsheets/d/1lzAJujcHQEaS79wKp_v-t3_SaWVVnZw9W0nEWQwOGuc/edit
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https://docs.google.com/spreadsheets/d/1lzAJujcHQEaS79wKp_v-t3_SaWVVnZw9W0nEWQwOGuc/copy

Use conditional formatting for each of the search volume, difficulty and CPS/

Organic CTR columns. You'll want higher search volume and CPS/Organic CTR

metrics to appear green, and lower numbers to appear red. Do the opposite for

keyword difficulty, with lower numbers being green and higher numbers being red.

Step 3: Enter Your Data

Copy/paste the data from your .CSV file into the spreadsheet. If you’ve set up your

conditional formatting properly, your spreadsheet will start looking pretty colorful.

=

ppc services A
-

-

-

content marketing services
sem services

digital marketing services
business seo services
local seo services

Bonus Step: Keyword search volume
is rarely an accurate indicator of the
amount of search traffic a page will
drive if you create a blog or landing
page targeting it.

Pages generally rank for many related
keywords, each driving traffic to

the same page depending on the
keyword’s search volume and your
ranking position.

Try using Ahrefs to get a better feel for

actual search traffic potential.

Here’s how: We can see that the
keyword “content marketing agency”
is searched 1,500 times per month in
the U.S.

Search volume

1.5K

© Notclicked 61% RR 1.19 @
® Clicked 39% CPS0.77 @

ol s, i .

Since Mar 2017
But the pages that rank in the top-10
results for “content marketing agency”
rank for an average of 165 total keywords.

Furthermore, those keywords drive an
average of 451 visitors per month.
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So if we look at this from the 80-85% accurate traffic forecasting

perspective of “how much traffic can without writing a single word is an
this topic drive?” — rather than “How SEQO’s dream scenario.

much traffic can this single keyword - :
- : : This is @ manual process and, if
drive?” — your forecasting will be much : : :
you have the time to do it, | highly
more accurate. As a matter of fact, :
: : recommend the investment. Add
using Ahrefs to backtest this theory on
another column to your spreadsheet

our existing landing pages vielded
g g pagesy and add this data.

80-85% real-life traffic accuracy.

Step 4: Find the Best Combination of Metrics

We are looking for keywords with the best combination of high search volume, low
difficulty and (optional) strong SERP data. | usually start this process by eliminating
keywords that I’'m positive | won’t be targeting.

I'll immediately disqualify keywords

targeted email marketing services

with zero search volume by marking the

video seo services

cells red. I'd recommend not deleting i

the keywords, because if you revisit this

list in the future you’ll want to know the

SRl s | < < (B

e aare « < | «

keywords you already eliminated.

I’ll then disqualify keywords with disproportionately high keyword difficulty scores.
As discussed previously, | know we don’t generally rank on Page 1 for keywords
with Moz difficulty scores above 45, so I'll eliminate all of those right off the bat.

Now that you have a more manageable

list, start scanning for keywords that — .
oraphi design services

have strong metrics and a high level skl ks
of relevance to my brand. I'll generally oo pion 2

‘commercial video production l - ‘

highlight my favorite keywords light blue.

Once you complete this process, you should be left with at least a few interesting keywords
that you want to further qualify in the next step. We should be left with only high potential
keywords that our tool(s) indicate we can a) rank somewhere meaningful and b) have sufficient
search volume to justify investing in content creation. Now that we have a shortlist, we’ll need
to add a human element to the qualification process.
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STEP 7:

Analyze the SERP and
Designate Content

We’re 90% of the way to the finish line.
Congratulations! We’re now left with relevant
keywords, each with substantial search
volume and plenty of ranking potential.

But without this next step, everything
we’ve done will fall flat on its face.

We need to manually inspect SERPs for each
potential keyword, then designate how we’re
going to use each keyword (if we decide to
use it).

Step 1: Manually Investigate
SERPs for True Difficulty

Let’s revisit the keyword difficulty section

of this guide. Any of the paid tools you’ve
chosen calculate average keyword difficulty
scores by evaluating the actual pages — and
their domains — that rank on the first page of
results for a keyword. But you need to keep
in mind that keyword difficulty scores are

just a best guess by that tool.

There is no replacement for manually
inspecting results with your own eyeballs.
Not only will this give you a higher degree
of accuracy, but it can give you insight into
where you will likely rank.
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Tip: Keyword difficulty scores can send
false positives or false negatives. Imagine
seeing data like the following for your
target keyword:

e Target keyword: “best DIY projects”

e Search volume: 500

¢ Keyword Difficulty: 32 (easy)

Looks great, right? Well, not necessarily.
Keyword difficulty scores are averages
and don’t give much context. What if the
ranked results look like the following:

e Position 1: Domain Authority 99,
Page Authority 76.

Position 2: Domain Authority 92,
Page Authority 67.

Position 3: Domain Authority 89,
Page Authority 71.

Position 4: Domain Authority 23,
Page Authority 22.

Position 5: Domain Authority 17,
Page Authority 19.

Position 6: Domain Authority 21,
Page Authority 23.

Position 7: Domain Authority 27,
Page Authority ©.

Position 8: Domain Authority 12,
Page Authority 3.




While the keyword difficulty score

When you’ve managed to narrow your reported to you is technically accurate,
larger list down to a small number of top it reads as a bit of a false positive
candidates, manually look through results because you’ll likely rank no better than
and use common sense. Are you trying to position 4, which is respectable, but there
outrank Amazon, Wikipedia and Forbes for is a big difference between a CTR of

the top 3 positions? 32.5% and 6%.

Probably not. The above scenario happens frequently

) ) o ) and can drastically influence whether or
Add metrics to your investigation by using :
] ) ) ) not you decide to target a keyword.
the SERP inspection tools available in your

paid tools, reviewed previously.

Step 2: Investigate SERPs for Intent and Content Matching

Google is an incredible sorting mechanism, rearranging the types of content
searchers are interested in clicking on when they search for something.
Typically, searches can be broken down into three main categories:
informational, commercial/transactional and navigational (we touched on this
subject early on in the guide).

We are going to talk about matching informational and commercial types of
keywords to appropriate types of content.

Informational
O 80% of all searches are informational, meaning searchers are typically seeking
N more information about a particular topic. These people are not intending to

buy anything. Typical content that results from informational searches:
* Blogs.
* Guides.

* Resource pages.

Google is constantly evaluating how people are interacting in search results for
keywords and rearranging the results based on how searchers vote with their
clicks. Google is striving to match informational searches with content that best
provides the information the person is looking for, typically blogs and guides.
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Commercial/transactional

- 10% of searches are commercial/transactional, meaning searchers are shopping
for products or services. These people are likely intending to buy or request
more information on a product or service. Typical content that results from
commercial/transactional searches:

Product landing pages.
Homepages.

E-commerce sites.

Google also strives to match commercial searches with content that makes it
easy for searchers to review a product or service and purchase or request a
demonstration, usually a product or service landing page.

Hypothetical “mixed-intent” example

Searching “best project management software” results in 5 blog posts
comparing the best project management tools, and 5 product landing pages
from companies that provide project management software.

If Google sees that 99% of all clicks are going to the blog articles, Google will
determine that this is the type of content searchers most likely want to read,
and may shuffle those results to the higher positions, and re-shuffle the content
that does not satisfy that intent toward the bottom of the page.

If the content you create doesn’t match Keyword Details

Keyword = Keyword Type = Content Type
graphic design services >

ebook marketing services v

the intent of the searcher, it doesn’t
matter how strong your Domain

digital marketing services i

Authority and Page Authority are; you'll youtube marketing services | |
local seo services Informational |
never survive in the top results. corporate video production |

commercial video production
pinterest management

You need to ensure that you write the nafionaiiseosenices

wehsite design services

Mixed

type of content that visitors want to

white paper design
newsletter management

 JENEEE SRR @ EFNERESEN |

4[4 4] 4«

read. So by looking through Google’s

targeted email marketing services

search results, you will see a constantly

self-correcting mechanism of the types for each keyword and determine whether your
of content searchers “voted” for with target keyword is informational, commercial or a
their clicks. Investigate the SERPs mix of both.
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Step 3: Designate How You’re Going to Use the Keyword

The next step is a natural extension of the previous step. Taking this list

and simply “using these keywords throughout your site” is a complete

waste of time and will accomplish nothing. You need to determine exactly

how you’re going to use each keyword. Based on the results from the

previous step, this should be fairly easy.

Go through your top keywords and choose the type of content you will

want to create for each keyword.

-
|
Blog
M | Guide/Resource

Keyword =  KeywordType =  Content Type
graphic design services. | %
ebook marketing services | ”
digital marketing services | Commercial 'I
youtube marketing services _ Sl :
local seo services
corporate video -

o . Product/Service LP
pinterest management - -
national seo services s ol
website design services | w i
white paper design ¥ ¥
newsletter management b ¥
targeted email marketing services g >

content writing services v

Bonus Step: Consider how you will write

the content for your target keyword. If you

noticed SERPs contain lots of results with
list blogs, you should strongly consider
doing something similar. If you noticed most
results use a heavy amount of graphics in
their content, it’s possible that searchers are
looking for just that.

At this point, you should be left with a
shortlist of all the keywords you want to
go with. You’re ready to start writing!
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STEP 8:

Write the Content

Google has come a very long way with
understanding how well content satisfies
the intent of a keyword. It also understands
how thoroughly you covered all subtopics
the searcher might want to know about.
This further underscores the significance of
selecting the right keywords when creating
content — specifically, by making sure you
truly know the intent behind the queries
you're targeting with that content.

However, Google’s evolution is a
predominantly positive development for
content creators, because it gives them an
opportunity to “punch above their weight
class” when targeting keywords.

For instance, in the olden days of SEO,
Google primarily relied on link profiles for
pages and domains along with on-page
SEO factors to determine what should get
prime positioning in search results.

In other words, high-reputation websites
could win keywords on the backs of their
reputation alone, rather than the quality
of their content.

Google was more mechanical back then — it
relied on link data and the things you said
the page was about via on-page metadata.

While Google still uses these indicators, it is
now more likely to award prime placement
to the highest quality content rather than just
going with the most reputable site. So what
that means for us is that we can often beat
powerhouse websites if we create better
content that truly satisfies searcher intent.

Writing for Depth of
Topic Coverage

I've spoken about this at length, shown live

examples of how this works in real-time, and
shown how you can add depth to existing

pieces to gain better rankings.

This is the gist of it: If you want to write a
piece of content on a topic, you should find
out what all of the supporting topics are
that you could cover to make the piece more
thorough. Ideally, you don’t want to give the
searcher any reason to find more information
from another website. You want to be the
Wikipedia for that topic.

You can get this information manually,

or by using a high-powered tool like
MarketMuse, or a writer-friendly tool like
Clearscope. These tools will show you how
well you covered all the potential sub-topics
searchers are looking for.
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https://www.brafton.com/webinar/page-1-ranking-secrets-and-how-to-quantify-content-quality/
https://moz.com/blog/influence-googles-ranking-factor
https://moz.com/blog/influence-googles-ranking-factor
https://moz.com/blog/content-reoptimize-guide
https://moz.com/blog/content-reoptimize-guide
https://www.marketmuse.com/
https://www.clearscope.io/

MarketMuse Clearscope
Feed Research Compete 50 terms by Importance —
TOPIC DIST SUGGESTED content marketing @ heading

Typical 8-22 uses

article writing services
sen @ heading
writing service

Typical 2-4 uses

writin . . -
: social media heading

article writing Typical: 2-4 uses

content marketing strategy heading
Typical: T-3 uses

article writing service

content

10+

content marketing services @ heading

article writer
Typical: 2-4 uses

seo article writing .
digital marketing heading

content marketing Typical 7-3 uses

writer search engine

Typical: 7-3 uses
quality content

target audience
Typical: 7-3 uses

website content

blog writing service
infographics heading
Typical: T-3 uses

Use these tools to create an intuitive content brief that you
can hand to a writer who can then create the most thorough
piece of content on the web for that topic. Once your content
is published and indexed, expect it to take 100-150 days to
start generating results.

PAGE 46 HOW TO DO KEYWORD RESEARCH
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Conclusion

It's a lot of work, right? Keyword research definitely is a science of a thousand
details, but it’s what you need to do to be successful, and exactly why it needs to

be taken seriously.
And once your content is published, you’re still not done.

You need to evaluate your content in search visibility reports in Google Search
Console and look for opportunities to re-optimize content. Focus on:

* The queries your page ranks for.
* Average ranking position for keywords.
* Impressions.
¢ Click-through-rates.
If the page is underperforming (ranking poorly for target

keywords and/or driving very little traffic), you may have to try
another target or re-check your on-page optimization.

If the page is performing, now you have a whole new project
to start: evaluating whether or not the page is effectively

converting visitors and contributing real commercial value
(but let’s save that for another day).

By Jeff Baker,
Brafton CMO and Moz SEO Contributor
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