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Content Powers the Web

Content For Search
»  92% of marketers say content marketing is effective for SEO

“Our site quality algorithms are aimed at ... reducing

the rankings of low-quality content.”
- Amit Singhal, Google Fellow

Content For Social
» 27 million pieces of content are shared across the web daily

» 60% of industry messages shared on social mention brands
by name

What Does Google Say?

“Create unique and compelling content on your site and
the web in general.”

- Google Webmaster Central blog
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Content Marketing Drives Sales!

of business decision makers say
branded content helps them
make better purchase decisions

of consumers say
blogs impact
purchase decisions

of businesses have
acquired new
customers via blogs

of consumers are more likely
to buy from businesses
offering custom content

of beauty buyers have

made purchases based
on blogs stumbled on in
search (SEQ)

of consumers turn to
articles and blogs for
info about purchases
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Content versus Content Marketing

Don’t just have content for content’s sake.

This page great information, relevant to the company’s service (beauty consultancy).
BUT....

¥

MOME ABOUT THELZ .7 Z_ZZR  CONTACT  EVENTS  PRESSROOM  PROMOTIONS & GIVEAWAYS

Coveted for its fit, distinctive design

Headline is confusing and not very search friendly }i .
e— o i No clear calls to action:

Where should the visitor
click next?

Not clear from
this page

Ask Tia Tuesday: To Curl Lashes Before or After

what the Mascara
website sells Posted by On March 27th, 2012/ 0 Comments and 0 Reactions Advertisement
—— This weeks question comes from J. Hill she ask:
TP&QJA‘ Should I curl my eyelasha8efore I put on mascara or
) v after?

In ginion, if you plan to curl your natural lashes, always

ClearTd More ads than

@ mascara and NEVER after. Mascara tends to stick to eyelash

The content haS not been prOOfread your lashes. This is especially true if you wear waterproof mascara

because your lashes are a bit more fragile so curling afterwards could be damaging.

©2012,7 ~ " . Allrights rese . . .
L No social sharing options
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Content versus Content Marketing

Use content marketing to power web leads.

Headline features product
name and search trend /\/S

] » back to news/press
ner (30) Tweaking your liquid

. ) eyeliner routine to create . .
‘Colored eyeliners continue to make a splash in  RSS FEED N SHEstiok Related articles give

] s
el § cvewrnkes users reasons to stay

/have already leamed f/ Properly applying liquid on the website

) 2 A eyeliners to create a bold,
Brous liquid eveliner tips beautiful look

years, b ,"w's crucial to

top ofthe la "sttrends in

put your know. dge to OUR PRODUCTS

Relevant links to product pages within text

d that continues to ‘ . ' Related product
splash is colored . ; : N

Liquid eyeliners that : showcased on page
e e makes it clear what

& are being used by eve: 'one from actresses to singers, and it's no _ }
ese products can help gi = your eyes a unique, bold look. ‘ the Compa ny Se”S

actress and singer Zooey Dex chanel sported pink eyeliner in her music " Eyeliner
‘the song, "Don't Look Back," acc. rding to Elle. Since then, people have
iNg crazy over the trend, which seer. s to be here to stay.

Clear sharing

. ou aren't crazy about the idea of colored eye.. ier, you can still spice up your | r || | n
options to Spread | routine with liquid eyeliners and tube mascara from blinc. These products Clear calls to actio

give your eyes definition and they won't run or smudge, making them ideal for LEARN MORE ABOUT OUR -« ”
the word about “rledaus and weekands alike. PRODUCTS Learn more” - and

content... and - Al __Mascara multiple click
brand... i1 8 EEE beoTIOH options

_.._Lash Primer
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1.

6 Tips for Content Marketing Conversions

ldentify Your Online Conversions

2. Ask, “What do prospects want to know?”
3. Optimize with the right SEO keywords

4. Choose the appropriate content writers
5.  Share content where it counts

6. Put content in the context of conversions
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1. Determine Your Online Conversions

» Common content marketing ROl measurement

criteria;:
» Brand awareness »  Website traffic
»  Better rankings »  Social shares

» Commonly cited content marketing goals:

Inbound Links
SEO
Feedback from...

“Common” » Quantities of Sales...
measurement

tactics won't » Direct Conversions

help track » Quality Sales Leads
these goals
Web Traffic

http://www.foliomag.com/2011/60-percent-b-b-marketers-plan-increased-spend-content-marketing-2012 40 60 80
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1. Determine Your Online Conversions

68% of marketers want content to drive customer acquisition and 67% want it to generate leads
What do you want people to do on your website?

» Fill out forms?

» Make purchases?

» Download content behind a pay wall?

» Request demos or free trials?

» Sign up for newsletters or rewards programs?

» Call your company via a number provided on site?

BB B
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1. Determine Your Online Conversions

Set yourself up to be able to measure this!

Ot)gle ﬁknalytics Make old version default | Old version | katherine_griwert@brafton.com | Settings | My Account | Sign Out
brafton.com - http:ifwnwe b
.brafton.com [DEFAULT] ~ A Home Standard Reporting Custom Reporting
+ ADD WIDGET
AL-TIME (BETA)
‘ELLIGENCE EVENTS My Dashboard Dec 20, 2011 - 19,2012 ~
s Daily Visits Avg. Ti Sit Total Goal C i
al ISI vg. lime on site oal Lonversion ...
lew Dashboard v B = g B = B &
2,000 2,000 00:03:20 00:03:20 2.00% 2.00%

Make old version default | Old version | katherine griwert@brafton.com | Settings | My Account | Sign Out

> Analyti

A Home Standard Reporting Custom Reporting

= Al Accounts » www . brafton.com »

http://www.brafton.com

1-1
.brafton.com

Property I1D: UA-
Default URL: hitp

Tracking Code  Property Settings

Profile: | www_brafton.com \ + New Profile

te Profile

| (o]

- site Goals Users Filters Profile Settings

aple who love your

nd it an Gaogle Configure the assets thal ilable in this profile.

@ Advanced Segments

= Annotations

= Multi-channel Funnels Channel Groupings
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6 Tips for Content Marketing Conversions

2. Ask, “What do prospects want to know?”
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2. Ask, What Do Prospects Want to Know?

CHALLENGES: Producing engaging content (36%); ‘Wowing’ prospects by meeting info needs (97%)

Consider what you want people to do on your site...

» What questions might they have?
» B2C: Why will this make me happy?
» B2B: How will this make my life easier?

» Try to create and share content that will answer
CONVERSION-related queries
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2. Ask, What Do Prospects Want to Know?

Use Social Listening to Understand Your Audience

Linked E. , o, oy Type: Basic Jadd Connections

Home Profile Contacts Groups Jobs Inbox [l Companies Mews More
Answers” B Advanced

Answers Home Advanced Answers Search My Q&A Ask a Question  Answer Question

YAaHOO!, ANSWERS

CAMNADA

Go back to Browrse Questions | « Previous | Next »

BROWSE CATEGORIES MY ACTIVITY

James Kelly 7@ i i

CFO | Software | Lookln_g for recommendations

eCommerce | Internet | for project management What wo Continue
Saas software for a professional

see all my guestions

services company?

) ) Vhat are you lot Search Y! Answers

The company provides labor, materials and
equipment
posted 4 days ago in Project Management | Report
question as... u Best camera to buy for a teenage girl

) i i ?
Answer || SuggestExpert Reply Privately interested in photography?

Share This Alice Smith I'm 16 and for a long time | have really wanted to try photography but | don't know

where to start or what camera to buy.

Do | get a digital camera or a lomography camera??

Answerﬁ (17) and what are the best brands (of each)?

And if you have any tips or advice for beginner photographers please include it.
Hi Jim, I've used several in the past. It is important

m;‘;;:;;?gﬁr to know what you are wanting it for, since some of et == e
Consultant at New them, even Microsoft Project these days, come
England Project with fairly large |leamning curve and are extremely
Senices feature rich. You can start really small with Best Answer - Chosen by Voters
see all my answers Somethmg like a milestone Char_‘" I e\ren_ have an if you are serious about learning photography, you need a camera with manual
Excel one for free at www.neprojectservices.com, exposure modes.
there are plenty of athers out there. If you then sagara Alllome cameras, most basic point and sheots... do NOT have the manual controls you
want to go really high end, such as what large need to learn how to take control of your photography.
construction industry project use, you could go ) B
with Artemis. The larger ones also have Same suggestions: Digital:
connections to timesheet reporting and other g:ﬂg; S;EZ

Look for relevant Questions across forums
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2. Ask, What Do Prospects Want to Know?

Use Social Listening to Understand Your Audience

Travel
a2 g What's one thing wou never leave home without?

Like * Comment © Share + April 20 at :41am

Tweets - Top Refine results »
m Yogirl_EASY C oy SWag L3
I I:}\.:— it .vh:—n } glrl wears red lipstick )
& 23 SECONGS 300

faketheway ==L
g Have a happy Hallowsen w/ vintage ads for women: lipstick,

cigarettes, & booze tressugar. com/Vintage-Hallow... via
tressugar

’ ethicallingerie Saumzrez Lingark
W Gorgeous lace EDGfl'IEndl} <n|D-:|:—rsf:}r"-‘1El
saumarez. co.uk'lingerie/simes... a great gift or treat?

Leonidahs38 . Firigo 1
Pillow in L|p5t|ck- 13 x 18" LUKE Scoft Suede - 33-2202-481: An
essential collection that offers the appesl of ... amzn.to/vhnWk

—4 VampiresCafe vzmore: Tz
yog Vame
H I'm wearing & red dress with & black cape and bladk shoes. Should
| wear red lipstick or black lipstick? My makeup... is.gd/JaCpig

| EVEF!,I’NE-EEIE Eumry Mests
= MAC Frost L||:|5t|c'.k Going Dutch — Reviews
-'-i everynesds. net'p'macfrost-li..

mali_ju_barB -==me Crocerz
| thank & _MBeery every morming for helping me fall in love wit

=]
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' 51 people like this,

L) Wiew previous comments
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Sevinge Akberova of course,my telephone, . mry resouer ...
Hugust 2 st Sildpm - Like * o2 2 people

Oday Rawashdeh http://wwow.jordznltowr.comf
August 4 at 4:02pm - Like + ¢ 2 paople

Khatia Gabrichidze cgarette, of cowrse :D
August 14 2t 5:D5am + Like 4 2 people

Zivetch "cihuy” Zuillen http:/'towrsES, blogspot.co
my201 108/ v alenciz-spain, htmil

Expand Preview .

August 16 at 3:0%pm * Like * &4 1 parson

Florida Oldscool Campers LLC/ VW BUS Rentals my vw
buss 1)
August 16 at 11:51pm - Like

Kieule Nguyen Passpart B camers
August 18 at 1:26am * Like * &3 2 people

Zitetch ‘cihuy” Zuillen http://towrsES. blogspot.co
my 201 1) 08 notre-dame-de-paris-paris-france, hitml
Expand Preview .
August 18 at 1:15pm - Like * &

Find industry fan pages to monitor
Facebook conversations

Travel smart kick back wi
Innovative Foot Rest This
hittp:/fyoutu. befisa2lgV_-5E
Expand Preview .

August 19 at 7:31pm * Like
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2. Ask, What Do Prospects Want to Know?

Use Social Listening to Understand Your Audience
» On social sites, look for:

The leading questions shoppers ask each '
other (Price? Quality? Results?)

>

A\

» The industry topics that interest prospects (News
developments? Best practices? Tips and trends?)

» The information they share with each other while
shopping and the format it is in (Blogs? News
articles? Infographics?)

» The words they use when describing products or

services
&, 617.206.3040 @ nttp://www.brafton.com in R f = B
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6 Tips for Content Marketing Conversions

3. Optimize with the right SEO keywords
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3. Optimize With the Right SEO Keywords

“I[Google] is trying to figure out synonyms, vocabulary and stemming so that
people don’t have to know exactly the right word for what they’re trying to find
... and search engine optimization is the way to help people find what they’re

looking for via search engines. - Google Distinguished Engineer, Matt Cutts

Enter a key phrase related to your products/services

v | | Report an izsue | Help | Sion

GOLJSI€ AdWords

Home External tools

Find KeyWOrdS e fooning Use “related phrases” and “include/ exclude” tabs and
austom checs similar functions to hone your keyword research

Tools Find keywords

Traffic Estimator

 Include terms (
=

‘Word or phrase

: AdWords competition gives insight

X o Check out the global and local search
on the organic search competition

volumes

~ Match Types @

Broad
[T Exact

Consider related terms, their respective & W “ﬁm' =
search volumes and com petitiveness z TEee | | Local Montnly Searches -,-I
-.\ ) eywor) Gompage:DSMms: | [ ]1-10F1]s | [n

Local Monthly Searches§is

Competition Global Monthly Searches (3
4400
1.000

E] 7 custem chec 33,100

165.000
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3. Optimize With the Right SEO Keywords

Consider Prospects’

Language

. Downdoad « 35 text w = fiks these =
You might have
.. Search terms (1)
optimized for —
“ . ”» I:‘ Keyword Competition Global Monthly Searches 7
nail art”... S = oo

Four-leaf-clover Nail Design (and Shamrock / Horseshoe) ..ins

e ice cream nail post :-)

" lifelovebeauty

Posted 14 March

A four-leaf clover is a popular symbol of luck, and there@s no better time to show off the luck of the Irish than on or
around St. Patrick€s Day! Try these simple tips to create your own four-leaf clover nail designs. The steps and materials
required are similar to the shamrock nail design.

Member

°
Group:
Posts:

(13 ’I d H k2l
nail aesign
| still think the ice cream nails are way cuter, but here's a creative contribution to the do-it-yourself nail designs thepe®

... But forums show

prospects look for
“nail design”

/ “nail design”

Joined:

/

‘ [113-01-2012

/

Add a circle for a leaf ..

yo

§

L

What type of nail design di

ou prefer? Simple or fanciful kind?

hitp:127 mediatumblr.comtumblr_lx...cdafo1_500 jpg
hitp:#/26 mediatumblr.comtumblr_lx...ah1uo1_500 jpg

And nail design

Search terms (1)
D Keyword Competition Global Monthly Searches
] nail design Low 523,000

has a legitimate

search volume,

ALWAYS BE UPDATING!!
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6 Tips for Content Marketing Conversions

4. Choose the appropriate content writers
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4. Choose Appropriate Content Writers

4% of marketers will entirely outsource content marketing, and 58% will hire agencies to help

Engaging style

Producing Engaging Content

Producing Enough Content

Budget to Produce Content

Lack of C-Level Buy-In COhSlstency

Producing a Variety of Content

No Answer

SEO quality

BB B
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4. Choose Appropriate Content Writers

A Tale of Two Sets of Content Writers in Two Acts:
Act I: Expert jargon versus knowledgeable content with social appeal

Y Home Page == News Articles > St
HOME FAQE 33 LEWSUIT
At Parts Price-Fixing L3

[ Emall |01 SHARL o %1 87 California Overi

Legal Help No

. . __ - Page > News Articles >> Are Overtime Pay L' A
Honda and Toyota Owners File Auto Parts Price-Fixing Lawsuit HRERER T Ses ShEes T A Rmme Ty
re Overtime Pay Laws ADoUt {0 |

s Cumn} Auto Insurance. Get 5 Quotes in Minutes. brusry 25, 2012, 01:30:00PM. By Gordon Gibb m 1 | | Bl Recommend [ Email [D SHARE of® 50 &7, CLICK HERE
Seattl=, WA: An antitrust class action lawzuit has been fil=d on behall of a group of Honda and Toyota avtomobile cwners .
against =ight sutc-part suppliers after the federal governmant releszad information datasiling an intemational price-fixing =chame Palo Alto, CA: The \uvelmay not have been felt in some circles on Valentine's Day this year as the debate
that may have cost American purchazem and J=scess of 8 wide ranss of cars millions of dollars in the Torm of inflated car prices over alandmark overtime pay laws bill continued to heat up like two lovers in the throes of mid-February

v - - pLrs T = rangs =l e e T =d car pric= fireworks. In the face of a growing number of class-action lawsuits seeking redress for alleged infractions to Advertise With

=ver s 10-y=ar paricd. overtime laws, companies employing high-tech workers are attempting to cut their losses by further limiting vertise Witl

the number of employees who qualify for automatic overtime pay.

The Los Angeles Times, on Valentine's Day, summarized the bill Legal Fundin

introduced in the fall of last year by Democratic US Senator Kay

The defendants supply avtomotive wire hamesses and related products in a wide range of Japanes=- and American-buill cars.
Bocording to the complaint, the defsndants collectively dominat= the global sutomotive wire hamess system= market. Wirs
hamezzes sre used to direct and control slectronic components, wiring and circuit Boards in cars.

Hagan of North Carolina. The bill would serve to expand the ® California Overtime
5 . . . 5 ks of workers who would not qualify for automatic overtime
Among the defendants is Furvkawa Electric (tyo:3801) who was cited in an agre=ment announced last wesk in which thres ran for duti o d b 440 h . by .
Furukawa Eleclric's sxacutives agreed to plead guilty and pay a $200 million fine for the company’s pardicipation in the =chams, ‘L:,aE};k.ur ulies periormed beyon ours In any given worl Hot Legal Issues
and three of its =xecutives also agreed to s=nve prison terms ranging from a y=ar to 18 months in U.5. prison for their role,
So far, many employers have attempted to get around the Legal Services:

The wehicles purchassd by plasintiffs during the class percd inclede s 2000 Honds CRV, a 2005 Toyota Privs and a 2008 Toyots

overtime issue by incorrectly classifying workers as being exempt
Camry.

from overtime. The result is unpaid overtime, when in actual fact,
overtime should be duly paid. * Lawyer Directory

® Class Actions

® Free Newslatter

Booording to published documants, Furuksws employe=es Junichi Func, Hirctzugu Nagats and Tatsuys Uksi -- exscutires who held
execulive positions in Japan and in the United States - conspired to fix prices and agreed during me=tings and conmversations o industries, in particular—invelving work hours easily extended by * Legal Careers
aliocate the supply of wire hamesses and other products on & model-by-model basis. The Justios Depardment states that the the needs and rigors of the industry—overtime can prove costly to employers. Overtime budgets can be

Ei | this P to:
price-foding schamea was in play from Januvary 2000 wntil at l=ast January 2010, provided for each fiscal, but there is no way of knowing going in whether a budget will be adequate. b F::,:d = Hgete

However, due to the nature of the IT, high-tech and computer

A law firm has a jargon-heavy blog written by
professional lawyers. It focuses on recent lawsuits

The same law firm has a news feed from SEO and
social content writers with legal industry experience.
The news focuses on trending social issues that
might inspire lawsuits.

and the lawyers weigh in to show off their legal
expertise.
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4. Choose Appropriate Content Writers

A Tale of Two Sets of Content Writers in Two Acts:
Act Il: Conversions Follow Where Search + Social Friendly Content Leads

;" G0l CONVersions ) i [l

'I-—-_.___-- -—-—-.._.-- -J
‘F'\. ./ l--._._.—--.-- / .‘-——_..___
)ntal Goal Conversions

Zokct Sl | AN Goals ¥
[Enfrance) == clalm-sumimed nimil ’ )
—:_]
etrce) sosmeom® Goal CompleTe Goal Previous Step - 1 Goal Previous Step - 2 G:fa' Previous Step
mil i -
[enirance) ==mimi 0 1. Sclaim-submitted himl (entrance) (not set) (not set)
refenizisiener_boa == clain-a0m
. : 2. Iclaim-submitted html Isubmit_form html?label=excessive-bank-  farticles/excessive-bank-overdrafi- (entrance)
[erirance) == czeel )
P overdrafi-fees feeslexcessive-bank-overdraft-fees-21-
taosl=rongRiHemistion = 16993 html?ref=newsletter_bca

S

52 of the top monthly conversion paths start and/or end with news articles from
professional SEO, legal industry writers

.+ Only 8 include the lawyers’ blog
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6 Tips for Content Marketing Conversions

5. Share content where it counts

6.
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5. Share Content Where it Counts

7 in 10 consumers are more likely to buy from brands with active social pages

Consider your niche networks:

Niche network in auto industry:
Auto Spies has a lower volume
of social users than Facebook,
but RELEVANT. Here’s a shared
New Jersey Auto Auction
headline

AUTO 43 SPIES

AUTOMOTIVE NEWS  DEALER REVIEWS = FREE CLASSIFIEDS ~ GALLERIES

4 NADA releases top values for new cars

'

BoosT 1T

Tag Links: new cars, value, deals, NADA, new vehicles

. 617.206.3040

Customers love his cookies...

LIVE: Live mmh LIVE: Live from the

show floor at the [ show floor at the P
| atest (mo}ranl\lurl uo«;irauuur\ &
000 CATCH) oK1 00 T R CAR GOING SOMPH IN THE OPPOSITE

rsey 406 Sip Avi

I Jersey City, N1 07
E% (201) 200-11
www.NJStateAuto.c

Home | Find A Car | Auto Financing | Hours | Directions | About Us | Contact Us |

General Auto News
July 12, 2011 12:00 AM ShareThis

Drivers are always on the lookout for the best deals, whether it is 1
\{ repairs or gas prices, and the same goes for when they're looking fi
new cars as well. The National Automobile Dealers Association (NA[
recently unveiled the best values when it comes to new vehicles.

5 Among those that were featured in the list was the 2011 Hyundai L

Limited. This reliable car offers a luxurious look while still appag

e |arge swath of consumers. Additionally, it made the list thanks, in l;
part, to its 23-mile-per-gallon fuel efficiency and its 60,000-mile

warranty.

Two Toyota vehicles made the list, the popular Tacoma pick-up and the SUV Venza. Both were
included due to their low first-year depreciation rate (the Tacoma was 10 percent while the Venz
12), and complementary Toyota Care maintenance and roadside assistance.

"Lower incentives and mixed economic news have stinted new car sales in recent months, but res

The headline links to the New
Jersey State Auto Auction site,

where content is aligned with the

The majority of first-day
referral clicks come from

Auto Spies over other
social networks

7

wiw.autospees.com 276 72.06%
autospies.com EE] 25.85%
direct ] SO0

conversion funnel
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6 Tips for Content Marketing Conversions

6. Put contentin the context of conversions

BB B
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6. Put Content in Context of Conversions

66% of marketers struggle to align content with the purchase funnel
Fresh, optimized content
discovered via search and social

Relevant traffic engaged on
your site

Link to related
landing pages

Ecommerce

BB B

. 617.206.3040 @ http://www.brafton.com



http://www.facebook.com/Brafton
http://www.brafton.com/
http://www.youtube.com/user/fuelyourbrand
http://www.brafton.com/
http://www.linkedin.com/company/brafton-inc.
https://plus.google.com/u/0/b/114039629718111030960/114039629718111030960/posts
http://www.twitter.com/Brafton

Use Relevant Calls to Action

EmaiL Securimy AND ComPLIANCE NEWS

Email Content Filter For
Exchange Server

5 Work Conversations To Never Have Over Email

JUL 27TH Deborah Galea

Protect your organization by
content checking emails and
attachments before they are
sent out. Download a 30-
day version of Policy Patrol
Mail Server Tools for
Exchange Server.

Can you imagine going to your office and not
using email? For those of us old enough
remember life at the office sans email, tha
technology introduced an entir
communicating with e
that because of pe
have become terribl
another.

usage, we
t conversing with one

Wc_:uld you hang from a building
without a safety harness?

It's a well-known fact that office workers are Employees plar poLicY PATROL: MORE EMAIL PROTECTION,
so overloaded with business emails that they holiday breaks LESS EMAIL ACCIDENTS.

ran cnand un tn half of thair dawv inct

Download Policy Patrol Mail Server Tools

To download your free 30-day trial version of Policy Patrol Mail Server Tools please fill out your details below and
click Submit. The fields marked with * are required. The evaluation version is fully functional for unlimited users for
a period of 30 days after installation.

Policy Patrol can be installed with Exchange Server 2010, 2007, 2003, 2000 & 5.5 and Lotus Notes/Dromino or any
other SMTP mail server.

Name: ‘ |=k
Company: ‘ |=k
Email: [ | *
Mail server: [select your mail server =
No. of users: "select users =

“iew privacy statement

Submit | | Reset
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Take Visitors Through

a Narrative

R | B Party Supplies  Holiday Party Supplies Summer Party Supplies
i ‘ y Party | rty
Summer Party Supplies

Top 3 must-haves for your end of

T8 9RA LOFEEEY) |
Poel Parly

Date Created: 08/08/2011

Labor Day will be here before you
know it and many people around
the country will be toasting to the
end of summer and showing off
their party planning skills for one
last time this season. While you
may think you have everything after

Dshare THIS o ) Bl wm C @

Hot Summer Party Supplies Make Summertime Fun!
Meander through the warm ideas of summer party pages
for great party lies and favorite summer
games. The official start of summer is June 21st, but we
like to think summer really starts Memorial Day Weekend.
Find clever, summer party ideas and smokin' hot, summer
party supplies. Ah, sweet summertime parties!

[

Choose a Category

Summer Banners
Summer Balloons
Summer Decoratio
Summer Tableware
Summer Games
c!!EEg! Dawbv E

an entire summer's worth of
gatherings, an end of summer party
requires a few unique accents that
will ensure that you give the season
the send-off it deserves!

ina
Mylar-shaped summer balloons
balloons and dolphins to hambu

1. Fruits and veggies. It will be a
while before you and your friends can enjoy the |

glory, so be sure to design appetizers and your |
summer favorites. Set up a huge platter with slic__ __ _
kiwi, melon and some mild cheeses. A yogurt dip is always a good ch
you can save some money by choosing some flavored Greek yogurt {
perfectly as a tasty spread. Use some party tableware and imprinted na|
make cleanup a bit easier, and use a party centerpiece to instantly ja3
table spread.

Keep Cool! Sunburst

Mylar Balloon
In Stock

$3.99
GeeGe

[

Summer Balloons

of Colors

brighten birthday party tables and summer festivities of every kind. From butterfly
rgers and limes, you're sure to discover a summer balloon to provide sheer delight.

Hamburger Mylar Balloon

In Stock

$5.49
Peeee

See-Thru Butterfly Mylar
Balloons
In Stack
$6.79

olly Parrot Mylar Balloon
In Stock

$4.49
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Use More Information to Sell Your Brand

The new gold rush is about to begin: Five ways Google-

could impact search and social marketing

{¢]
o
=]

Jay Manciocchi - Fr
Leave a Comment

Here's a warning to companies locking to bolster their

23 SEQ and social media footprint: Google+ is not

ﬁ Share

ready for you... yet.

However, Google+'s lead spokesperson, Christian
Oestlien, touted the acceleration of it's Google+ for

RELATED CON
business platform yesterday:
27

[ Twitter laun

A Twaot “A few weekz sgo we mentioned we would be
doing & test of business profiles and sshked Social searni
people interested to spply. Believe it or not we previews +

2 actually had tens of thousands of businesses,
charities, and other organizationz spply _.. Your Google to di

enthuzisem obligates uz fo do more fo get

&1 buzineszes involved in Google+ _.. Az & rezult, we
hsve refocuzed & few pricrties and we expect fo
hsve an inifial verzion of buzinezzez profiles up

ng Social Netwarking 3 )
[ jul 19, 2011 and running for EVERYONE in the next few
——— months.”
K Like
In the interim, Google will continue to disable company profiles that were established using regular
@ {consumer) Google+ profiles.
Submit Google+'s meteoric growth over the |ast three weeks has astonished pundits and the tech-sawvvy alike,

leavinn hisinesses an¥inns tn ride 8 nnssible new tidal wave of search and snrial media annnrunite

Goal Completion URL Goal Previous Step - 1

foonvert. html
could-impact-search-and-social-marketing

RECENT NEWE

Marketing 51
SEOQ strateq

Digg launch
news conte:

Social medi

/blogithe-new-gold-rush-is-sbout-to-begin-five-ways-google-

HOME ABOUTUS -~ WHATWEDO ~ NEWSROOM ~

BLOG CONTACTUS

SEARCH

Social Media Marketing

Did you know Bt 72 nt of socisl marksters 2 social content has helped them closs deals™ Socizl medls

marketing s Iporiant for oranding, s genersiin 2 saks

Brafios contentbs resdj-mate el o social medlz converstins, 2nd R o2n D2 Inigrated for seamizss puslicathn ol
Facebook, Twimer, Linkadin 3nd ofnar networks. Nrmmngmmal&omp;wm;wr‘a’sm
slkowers 1o MEMIZE jOur conien's Social reach. Soclal users see Mese rekevant and Ineresting coversstion Mreats -
W jour conient = e oot - 2nd Tallow TDUgh o Decome new I3t 10 jour wedshe

ENGAGING SOCIAL CONTENT

Near) thres-guarters of businassss with 2 soctal
marksting strategy sirsady use original content, 5o branded
A

£
s to be fresn and ety to Rract users looking for reskiime
Infiommation - 3nd repetive comtent ks one of e fop reasons
[peopés stop sngaging brands on soclsl media

Custom news, blogs and aricles ensuNe at Jour brand ofkrs
urikGue, UgHo-a31E pOsts. ENEROTS News contant mamsting
‘approach ks espectally usetl In providing social followers I
o e (=test Industry cevelopments.

“Brafton’s social media
team has done an
amazing job at building
our presence both on
Facebook and Twitter.
Our followers have

FUEL FOR $0C1AL CONVERSATIONS

‘Soctal confent drives brand chasier, and §1 percent of
marksters sy it has been key to generating sxposurs ©or

Get Client Examples Today!
o oikgation, Just results.

Full Nams *

RECENT NEWS

Mariating $herpa: Content marksting is a top 3E0
stratagy

Digyg kaunches Newswirs to promots breaiing news
contant

Goal Previous Step - 2 e s ANy engges

Iblog

panding bejos

* This news-based blog article was the No. 1 driver of form completions the weekend it was posted

* First form completion within an hour of posting
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Brafton’s Service

Content Marketing Custom Content
Consultancy Full-time journalists write

unique content daily &

tech support engineers
integrate news feed to

your site

In-house experts advise
competitive keyword
strategy & set content
marketing plan

INTEGRATED
CONTENT
MARKETING

Reporting
& Analysis

Account managers

measure & report SEO Social experts.enhance
rankings & traffic, then Facebook, LinkedIn &

update your content Twitter pages, automate
strategy for best content
conversion results

BB B
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